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Making “Made in America” Matter
By Rep. Mary Bono Mack
For the first time, America’s staggering $15.2 trillion national
debt has exceeded the yearly production of the entire U.S. economy.
In order to ensure prosperity for our children, grandchildren and
future generations of Americans, I proposed a comprehensive eco-
nomic plan to President Obama when I
took over as chairman of the U.S. House
Subcommittee on Commerce,
Manufacturing and Trade on Jan. 1, 2011.
At the top of my list was passage of
three long-stalled trade agreements with
South Korea, Panama and Colombia. I told
the President that years of lost opportuni-
ties had resulted in lost jobs all across the
country. I also told him that we could actu-
ally make “Made in America” matter again
by increasing jobs through expanded
exports and trade.
Three months later, the White House
sent Francisco J. Sanchez, Under Secretary
of Commerce for International Trade, to appear before my
Subcommittee, and he pledged the Administration’s support to get all
three trade agreements approved.
Finally, on Oct. 21, 2011, the President signed them into law. But
our work is far from finished. Last month, the United States racked
up a staggering $47.8 billion trade deficit. While Washington rolls its
eyes and wrings its hands, our competitors in Europe and elsewhere
are busy signing on the dotted line and quickly moving into promis-
ing new markets. We need a com-
Rep. Mary Bono Mack
continued on page 29
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U.S. Small Business Administration
Announces Small Business Week
Awards Recipients
Entrepreneurs and advocates to receive awards
at June 5th event, themed
“Small Business: Putting America Back to Work”
The U.S. Small Business Administration’s Santa Ana District
Office is proud to honor a distinguished group of small business
owners and advocates at its annual awards luncheon on June 5,
2012. This year marks the 59th anniversary of the agency and the
49th annual proclamation of National Small Business Week.
The awards’ program pays tribute to the men and women who
represent the best of America’s entrepreneurial spirit. This year’s
theme is “Small Business: Putting America Back to Work.”
According to District Director Adalberto Quijada, “These award
winners have triumphed over adversity to increase business oppor-
tunities for them-
selves and others.
Across our country,
small businesses
and champions
such as these are
persevering to put
Americans back to
work.”
continued on page 31
Temecula Festival
Celebrating its 29th year, the
Temecula Valley Balloon &
Wine Festival offers glorious
sunrise balloon launches, after-
noons of wine tasting, food pair-
ing, arts and crafts and music,
and main stage concerts with top
national acts. This year’s lineup
includes Phil Vassar, Chris
Cagle, Gloriana, Lifehouse,
Soul Asylum and Tonic.  This
year’s festival will be held on
June 1-3, 2012.  
More than 20 Temecula
Valley wineries, over 40 hot air
balloons in dawn launches,
evening balloon glows, food and
wine pairing with chef demon-
strations, hundreds of booths
featuring arts and crafts,
exhibits and souvenirs, plus
concerts on two different stages.
A three-day showcase of the
Temecula Valley Wine
Country’s greatest assets, the
Festival greets 40,000 guests
annually at the Lake Skinner
Recreation Area. Norco Prison to Close
The State of California
plans to close the California
Rehabilitation Center. The
property includes the historic
Norconian resort, an aging
hotel that once served as a hot
spot for celebrities in the early
1930s and then as a naval hos-
pital.
“We already have develop-
ers that would come in on a
request for development pro-
continued on page 35
Wells Fargo Check
Presentation at
Martha’s Village
To celebrate Wells Fargo
Bank’s 160th Anniversary, the
bank asked customers using
its ATMs in Riverside County
during a two-week period at
the end of February to choose
which non-profit would
receive a donation from their
continued on page 35
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The Changing of the Guard—Connie Ransom Elected New Board President
for Sam and Alfreda Maloof Foundation for Arts and Crafts
Connie has had many
“lives”—professional artist,
teacher, curator, gallery owner,
community leader, garden
lover, Maloof docent, and now
realtor.
A graduate of Reed
College, Connie was a studio
potter at home for 20 years
before obtaining her MFA in
ceramic sculpture from
Claremont Graduate University
in 1984. She even studied with
Paul Soldner and Peter
Volkous, two artists collected
by Sam Maloof. Her work was
included in numerous solo and
group exhibitions, including
one early in her career that was
juried by Millard Sheets. After
graduate school Connie worked
primarily in adobe and porce-
lain creating installations with
an architectural quality.
Her art career took an unex-
pected turn in 1989 when she
and her husband, Roger (an
Emeritus Professor of History
and Economics at UCR), built a
studio in Riverside. It quickly
morphed into The Art Works
Gallery, a commercial gallery
featuring contemporary art and
fine craft by Southern
California artists. During its
nearly 10-year history, the
gallery presented 55 major
exhibitions, nine art fairs, and
more than 125 artist talks and
related events.
Connie has participated and
served in support roles in
numerous organizations and
institutions in the Inland
Empire, including the
Riverside Art Museum, Friends
of the Fox Theater, Inlandia
Institute, and UCR’s Culver
Center of the Arts. She is the
current past chair of the
Citizens University Committee,
an advocacy and support group
for UCR.
After closing the gallery in
1999, Connie entered the real
estate profession with Beverly
Wingate – now Maloof – as her
mentor. While Connie had met
Sam sometime in the 70s, she
did not get to know him until
after he and Beverly married in
2001. Thus began a fabulous
few years of friendship with the
most remarkable man. Connie’s
vision is to share Sam’s unique,
beautiful, and inspirational
message, his work, and the
compound with a larger audi-
ence. Connie believes that the
more people know and under-
stand art—the more they learn
about themselves.
Longtime Board President,
Joe Unis, steps aside for
Ransom. Joe Unis, a dear friend
of Sam Maloof’s for over three
decades and president of his
foundation (SAMFAC) for 10
years, has resigned his leader-
ship role. He will continue to
serve on the board of directors.
Joe, a radiologist (now on the
faculty of Loma Linda), met
Sam through art circles that
Joe’s wife, Georgette, an artist,
continued on page 39
It was a night of celebrat-
ing “Diamonds in Our Own
Backyard” as winners of the
Amazing Women Event (AWE)
were crowned on April 19th.
For the 9th year in a row, the
National Association of
Women Business Owners,
Inland Empire Chapter
(NAWBO-IE) recognized
exceptional women business
owners and community lead-
ers. Congratulations to these
outstanding women:  
The Business Woman of
the Year Award honors a
woman who has demonstrated
creative initiative in her busi-
ness. This honor goes to Lynn
Diamantopoulos, president and
CEO of Athena Research
Group, Inc., which specializes
in healthcare, education, and
the Hispanic market. Under
challenging personal and eco-
nomic circumstances, Lynn
recently reorganized her busi-
ness, which resulted in
improved profitability and a
team spirit that propelled
Athena forward.
The Legacy Award recog-
nizes a woman who has
achieved a truly amazing goal
that will impact her community
for years to come. This honor
goes to Cheryl Brown of Black
Voice News, co-publisher of
Black Voice News since 1980.
The Brown family and Black
Voice News have been recog-
nized across the country for
their tremendous contributions
in the press arena. Cheryl is an
active community member,
having received several awards
over the years.
Community Bridge
Builder Award honors a
woman who is deeply commit-
ted to her community and
demonstrates an amazing pas-
sion for her particular cause.
This honor goes to Yolanda
Carrillo, CEO of the Corona-
Norco Family YMCA since
1998, who effectively leads
change by finding viable solu-
tions to help with the complex
problems in the lives of today’s
children, families, and commu-
nities. 
The Rising Star Award
winner has successfully been
in business at least three years
and has shown a commitment
to the success of her communi-
ty. The honor goes to Breanne
Houston, owner of T3 Fitness,
which she has owned since
2011. She also owns two fit-
ness franchises: Stroller Strides
(2007) and Body Back (2010).
Bre’s motto: “There is nothing
you can’t do, unless you don’t
try.”
The Trailblazer Award
recognizes a woman who has
blazed a trail which others can
follow and use to create their
own success. This honor goes
to R.J. Jackson, “The Courage
Giver,” who is an international
BUSINESS JOURNAL • PAGE 5May 2012
N/A = Not Applicable WND - Would not Disclose  na = not available. The information in the above list was obtained from the companies listed. To the best of our knowledge the information supplied is accurate as of press time. While every effort is made to ensure the
accuracy and thoroughness of the list, omissions and typographical errors sometimes occur. Please send corrections or additions on company letterhead to: The Inland Empire Business Journal, P.O. Box 1979, Rancho Cucamonga, CA 91729-1979. Researched
by Michael R. Natzic with Crowell, Weedon & Co. / SNL Securities. Copyright 2012 by IEBJ.
Banks in the Inland Empire
Ranked by Total Assets, 4th Quarter Data 2011
Bank Name Tangible Assets $ % Tangible Capital % Tangible Capital % Risk Based Income $ Top Executive/Title
Address (Headquarters) % Change ( R.O.A.E.) Ratio Capital Ratio Address (I.E.) if different
City, State, Zip City, State, Zip
Phone/Fax
E-Mail Address
JPMorgan Chase & Co. 2,289,240,000,000 9.71% 5.84% 15.32% 15,248,000,000 James Dimon/CEO
1. 270 Park Ave. 7.56% 8108 Milliken Ave,
New York, NY 10017 Rancho Cucamonga, CA 91730
(909) 944-2085 /270-1648
www.jpmorganchase.com
Bank of America California 2,221,386,576,000 11.21% 7.03% 15.86% 544,531,000 Brian T. Moynihan/CEO
2. 100 N. Tryon St. -7.60% 11570 4th St.
Charlotte, NC 28255 Rancho Cucamonga, CA 91730
(909) 980-0287
www.bankofamerica.com
Citibank 1,935,992,000,000 8.40% 7.62% 16.89% 10,111,000,000 Vikram Shankar Pandit/CEO
3. 399 Park Ave. -4.22% 10590 Baseline Rd
New York, NY 10043 Rancho Cucamonga, CA 91730
(800) 274-6660/(909) 948-7618
www.citibank.com
Wells Fargo & Company 1,304,945,000,000 11.67% 8.13% 14.86% 11,762,000,000 John G. Stumpf/CEO
4. 420 Montgomery St. 14.36% 5120 Moreno St.
San Francisco, CA 94104 Montclair, CA 91763-1523
(888) 249-3302/(415)396-6829
john.g.stumpf.@wellsfargo.com
U.S. Bank 330,470,810,000 16.74% 6.83% 12.48% 4,715,498,000 Richard K. Davis/CEO
5. 425 Walnut St. 13.80% 2280 S. Grove Ave.
Cincinnati, OH 45202 Ontario, CA 91761
(909) 947-8586/930-1375
www.usbank.com
Union Bank, N.A. 88,967,536,000 5.24% 8.90% 14.14% 799,896,000 Masashi Oka/CEO
6. 400 California St. 25.99% 3998 Inland Empire Blvd.
San Francisco, CA 94104 Ontario, CA 91764
(909) 944-3343/(415) 765-3507
masaaki.tanaka@unionbank.com
Bank of the West 62,408,304,000 3.84% 11.88% 15.45% 442,011,000 J. Michael Shepherd/CEO
7. 180 Montgomery St. 3.57% 8311 Haven Ave., Ste. 100
San Francisco, CA 94104 Rancho Cucamonga, CA 91730
(909) 941-2223/765-4858
www.bankofthewest.com
City National Bank 23,303,645,000 7.80% 8.38% 14.68% 172,324,000 Russell D. Goldsmith/CEO
8. 555 S. Flower St. 9.86% 3633 Inland Empire Blvd.
Los Angeles, CA 90071 Ontario, CA 91764
(909) 481-2470/481-2472
www.cnb.com
East West Bank 21,804,923,000 10.86% 9.19% 16.04% 183,397,000 Dominic Ng/CEO
9. 135 N. Los Robles Ave. -1.04% 3237 E. Guasti Rd., Ste. 110
Pasadena, CA 91101 Ontario, CA 91764
(626) 768-6000/817-8880
dng@eastwestbank.com
continued on page. 20
Winners of NAWBO-IE Amazing Women Event Announced
April event honored women business owners and community leaders
continued on page 24
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Economy has frequently nothing whatever to do with the amount
of money being spent, but with the wisdom used in spending it.
Henry Ford
Economic independence doesn’t set anyone free.  Or it should-
n’t, for the higher up you go, the more responsibilities become
yours.
Bernard F. Gimbel
Economy is going without something you do want in case you
should, some day, want something which you probably won’t
want.
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More Americans Willing to Cross
Borders for Health Care 
Expert Says Big Business is Primary Culprit
Despite spending more than any other nation in the world on
health care, Americans are increasingly willing to leave the country
for medical treatment, polls suggest.
A Pew Research Center poll shows that only 15 percent of
Americans believe the nation’s healthcare system is the “best in the
world.” Additionally, a Gallup poll found that 29 percent of American
adults are willing to travel outside the United States for medical treat-
ment.
“Our health-care system is one with competing interests – finan-
cial profit versus health and well-being,” says J. Thomas Shaw,
author of “The RX Factor” (www.therxfactor.com), a novel dramatiz-
ing what many see as a crisis in our health-care system. “Believe me,
I am not advocating some sort of communist-based system, but I do
think there is a sort of out-in-the-open conspiracy where true medical
solutions are tossed aside in favor of lucrative prescriptions that treat
only symptoms.”
One of the wealthiest people in the country, Steve Jobs, reported-
ly traveled outside the country for treatment after being diagnosed
with pancreatic cancer. The Gallup poll reveals nearly a quarter of
Americans are willing to do the same specifically for cancer diagno-
sis and treatment. Experts attribute these high percentages to a steady
increase in health-care costs and the rough estimate that nearly 48
million Americans remain uninsured, according to the Kaiser
Commission on Medicaid and the Uninsured.
“Contrary to myth, the United States does not have the world’s
best health care,” says physician Timothy Shaw, no relation to J.
Thomas Shaw, in a report by www.healthreformwatch.com. “We’re
No. 1 in health-care spending, but No. 50 in life expectancy, just
before Albania. In Japan, people live four years longer than
Americans. Canadians live three years longer. Forty-three countries
have better infant mortality rates.”
Uninsured Americans are more likely to seek treatment abroad
than those with coverage – 37 percent versus 22 percent, according
to the 2009 Gallup poll.
“In a significant measure, the United States private health system
has changed into ‘Big Business,’” says Timothy Shaw, recounting
several experiences with fellow doctors. “In some measure the
humanitarian emphasis has eroded.”
J. Thomas Shaw says the debate over health care has become a
game of politics and money, leaving the “little guy” to suffer.
But he remains optimistic that the nation can create a world-class
system for all, referencing Thomas Jefferson’s appeal for “unalien-
able rights:” “And for the support of this declaration,” Jefferson
writes, “… We mutually pledge to each other our lives, our fortunes
and our sacred honor.”
There are no “easy answers” to the problem of “Big Pharma,”
Shaw says, referring to the nation’s most powerful pharmaceutical
companies. “They are the entities funding most of the research,
including that of universities. Research without the interests of ‘Big
Money’ would be a good start, perhaps on a grass-roots level.”
About J. Thomas Shaw
J. Thomas Shaw believes fiction has the power to bring people
from all walks of life together and focus on a single issue. Shaw start-
ed writing novels after a successful career in the mortgage industry,
including co-founding Guaranteed Rate, Inc., which is now one of the
fastest-growing independent mort- continued on page 39
Education: Nearly a billion people entered the 21st century
unable to read a book or sign their names.
Energy: 1.6 billion people—a quarter of humaniy live without
electricity.
Water: 1.1 billion people in developing countries have inade-
quate access to water.
Shelter: 640 million children go to bed each night without ade-
quate shelter.
REAL ESTATE NOTES
PROLOGIS LOCKS UP STEELCASE IN 180K-SQUARE-
FEET ONTARIO SPACE
Steelcase Inc, the big, global provider of workplace products, fur-
nishings and services, has inked a new lease for 180.6k square feet of
industrial space at the Crossroads Business Park in Ontario. The
facility, located at 740 N. Vintage Avenue, north of I-10 and east of
I-15, will serve as a new Steelcase distribution center. 
Steelcase is relocating a former distribution center in the City of
Industry to the Ontario location as part of its ongoing strategy to fur-
ther streamline the company’s Southern California distribution oper-
ations. Their new Ontario facility has 50 dock doors and 85 parking
spaces for trailers. 
The landlord, Prologis, the giant international industrial REIT,
was represented by Mike Wolfe and Joe McKay of Lee & Associates.
Walt Chenoweth, Frank Geraci and Juan Gutierrez of Voit Real Estate
Services’ Inland Empire represented Steelcase in the transaction. 
The move will enable Steelcase to further streamline the compa-
ny’s Southern California distribution operations, according to
Chenoweth, who points out that this industrial space was a rare find
in the Inland Empire, as the building provides roughly double the
amount of trailer parking offered by other properties in the market.
The facility “helped Steelcase to further lower its operating costs not
only through the lower cost lease, but also by eliminating the need to
lease off-site parking,” commented Chenoweth. 
PACIFIC HEALTH REALTY SELLS RANCHO
CUCAMONGA MEDICAL continued on page 15
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STOCK CHART
Duff & Phelps, LLC
One of the nation’s leading investment banking and financial
advisory organizations. All stock data on this page is provided by
Duff & Phelps, LLC from sources deemed reliable. No recom-
mendation is intended or implied. (310) 689-0070.
Five Most Active Stocks
Advances 4
Declines 6
Unchanged 0
New Highs 4
New Lows 0
Monthly Summary
4/20/12
American States Water Company 
CVB Financial Corp. 
EMRISE Corporation 
Monster Beverage Corporation (H)
Hot Topic Inc. (H)
Kaiser Federal Financial Group, Inc. (H)
Outdoor Channel Holdings, Inc. (H)
Physicians Formula Holdings Inc. 
Provident Financial Holdings Inc. 
Watson Pharmaceuticals, Inc.
Watson Pharmaceuticals, Inc. 21,281,440
Monster Beverage Corporation 14,077,760
CVB Financial Corp. 10,549,060
Hot Topic Inc. 6,130,330
American States Water Company 1,464,940
D&P/IEBJ Total Volume Month 54,424,640 
Ticker 4/20/12 3/30/12 %Chg. 52 Week 52 Week Current P/E Exchange
Close Price Open Price Month High Low Ratio
AWR
CVBF
EMRI
MNST
HOTT
KFFG
OUTD
FACE
PROV
WPI
35.63 36.14 -1.4 38.00 30.53 16.0 NYSE
11.55 11.74 -1.6 11.97 7.28 14.1 NASDAQGS
0.57 0.60 -5.8 0.91 0.35 NM OTCBB
63.51 62.09 2.3 65.53 30.76 41.5 NASDAQGS
9.91 10.15 -2.4 10.73 6.05 NM NASDAQGS
13.73 13.99 -1.9 14.00 11.00 14.1 NASDAQGS
6.91 7.31 -5.5 7.99 5.18 98.7 NASDAQGS
3.15 2.99 5.4 6.79 2.54 NM NASDAQGS
10.94 10.93 0.1 11.00 6.90 14.6 NASDAQGS
69.36 67.06 3.4 73.35 55.00 33.7 NYSE
Company Current Beg. of Point %Change
Close Month Change
Physicians Formula Holdings Inc.  3.15 2.99 0.16 5.4%
Watson Pharmaceuticals, Inc.  69.36 67.06 2.30 3.4%
Monster Beverage Corporation (H) 63.51 62.09 1.42 2.3%
Provident Financial Holdings Inc.  10.94 10.93 0.01 0.1%
American States Water Company  35.63 36.14 -0.51 -1.4%
Company Current Beg. of Point %Change
Close Month Change
Outdoor Channel Holdings, Inc. (H) 6.91 7.31 -0.40 -5.5%
Hot Topic Inc. (H) 9.91 10.15 -0.24 -2.4%
Kaiser Federal Financial Group, Inc. (H) 13.73 13.99 -0.26 -1.9%
CVB Financial Corp.  11.55 11.74 -0.19 -1.6%
American States Water Company  35.63 36.14 -0.51 -1.4%
THE GAINERS
Top five, by percentage
THE LOSERS
Top five, by percentage
May 2012
Notes: (H) - Stock hit fifty two week high during the month, (L) -
Stock hit fifty two week low during the month, NM - Not
Meaningful
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Exporting Their Way to Success
By Phil Pitchford
As president of a company
that exports to more than 100
countries, Roy Paulson knows
a few things about bringing
products to markets abroad.
Paulson Manufacturing Corp.
in Temecula makes and sells
public safety equipment to
companies around the globe,
making it a leader in foreign
trade among businesses in
Riverside County.
Now Paulson and other
local business owners are
helping to spread the word
about opportunities available
to local companies via interna-
tional business.
Paulson is chairman of the
Riverside County
Manufacturers & Exporters
Association, a new organiza-
tion designed to increase the
number of companies in
Riverside County manufactur-
ing goods and selling them
outside the U.S.
“It’s a new world out there
for the U.S. business,”
Paulson said. “The amount of
exporting that we could be
doing in this country is
absolutely enormous. Why not
participate in the growth
occurring in other parts of the
world? If you are going to sell
to Texas, why wouldn’t you
sell to Brazil?”
The association is working
on its by-laws and introducing
itself to potential new mem-
bers. It meets the first
Wednesday of each month on
the third floor of the county’s
Economic Development
Agency offices at 10th and
Lime Streets in downtown
Riverside. Anyone interested
in joining the group is wel-
come to attend. The Riverside
County Economic
Development Agency’s Office
of Foreign Trade is supplying
support services and office
space to the association.
The group also enjoys
leadership from other business
executives around the county
with expertise in international
trade. Kusum Kavia, co-owner
of Corona-based Combustion
Associates, which exports
most of the power generation
units it manufactures, is vice-
chair of the group. Kevin
Floody, inter-
national busi-
ness manager
for K&N
Engineering, a
manufacturer
of automotive
parts, is treas-
urer. The
group’s secre-
tary is John
Ryan, presi-
dent of Ryan
Systems in
Canyon Lake,
which is
d e v e l o p i n g
products to
monitor the
temperature of
food when it is being shipped.
The association has a data-
base of all the manufacturers
in Riverside County and
“We’re going to contact every
one, and they can join the
organization for free,” Paulson
said. “Our overall goal is to
increase the overall manufac-
turer’s base.
“We all
want to
move for-
ward and
m o v e
R i v e r s i d e
County for-
ward as
well.”
The real
strength of
the new
association
will be the
e x p e r i -
ences that
its leaders
and mem-
b e r s
a l r e a d y
have had in the foreign mar-
ketplace. For example, associ-
ation members have experi-
ence working with the U.S.
Commercial Service, which
has an office in Ontario and
can help local businesses
develop a marketing plan for
countries in which they might
want to do business.
“No two people have the
same experiences in life, and
by getting these people togeth-
er, they have the opportunity
to cross-pollinate,” Paulson
said. “You can’t do that on the
Internet or through a webinar.
All of sudden, the wheels start
turning in their head, and they
start coming up with things.”
Paulson said he realizes
that foreign trade can be
daunting at first, given the fact
that most local businesses are
not experts on the regulations
and business practices in other
countries. The biggest thing
holding back local companies?
“It’s fear,” Paulson said.
“They are afraid they won’t do
it right, but you can start
small, take baby steps and
build it up.”
Paulson advises first-
timers getting their feet wet
with foreign trade to start with
Canada. It’s close, they speak
English in most of the country
and many Canadian business-
es have working relationships
with American firms.
“It’s an easy market. You
can drive to it,” he said. “It
takes a little bit of handhold-
ing to get through the experi-
ence the first time, but once
you get a couple of shipments
under your belt, then you feel
really confident and are will-
ing to talk about it to other
companies.”
Paulson encouraged manu-
facturers and other companies
to attend a meeting of the
association.
“People are always con-
cerned that joining a new
organization will mean added
responsibilities for them,” he
said. “But we’re trying to let
people know that our organi-
zation can help you make
money.”
Robert Field, Assistant County Executive Officer/EDA (left)
presents a Certificate of Appreciation to Roy Paulson, president,
CEO of Paulson Manufacturing in Temecula for his participation
in the Inaugural Manufacturers’ Day Event held at the County Seat.
Paulson has recently accepted the position as chairman of the
newly organized Riverside County Manufacturers & Exporters
Association established to help local businesses currently and
considering trading goods outside of the U.S.A.
“Why not
participate in
the growth
occurring
in other
parts of the
world?”
—Roy Paulson
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Faculty Spotlight: Diversified Doctor
Dr. Margie Ferree Jones’ work at the college does not stop at the classroom
By Lisa McPheron
You spent your early
career primarily working in
the hotel and beverage indus-
tries. When did you come to
Cal Poly Pomona?
I came in January 1990 and I
never left! I like to say I came
with the first Collins building as
it opened around that time.
Actually, I did not initially inter-
view for a teaching position, but
for a purchasing job that was
open. However, I was really
hoping I could squeeze my way
into a teaching position – and
somehow the faculty who inter-
viewed me agreed by giving me
a quarterly position to teach. I
must have convinced them that I
knew something about purchas-
ing because my first assignment
was to teach purchasing and
supervision. That same quarter, I
also taught wines, beers and
spirits. While the purchasing
class went well, I was better
suited for the wine courses as I
had worked for several years in
a wine bar and had also been
one of the graduate teaching
assistants for the wine course in
graduate school at Cornell. Most
importantly, the wine course is
where my heart is, and I have
dedicated myself to learning
everything I can about the sub-
ject and to continuously
improve what and how I teach
the class.
The Wines, Beers and
Spirits and Wines of the
World courses are among the
most popular at the college
and they attract students from
across campus. What benefits
do students gain from taking
these classes?
I hope that they gain a life-
long appreciation for wine in
both professional and social set-
tings. And, the results haven’t
disappointed me. I have stu-
dents, typically in their 30s and
40s, now thanking me for
exposing them to the word of
wine, beer and
spirits. Most of
them think of wine
as a pleasurable
avocation, but I
have also had
many former stu-
dents pursue
careers in the bev-
erage business.
The introductory
course is taken by
students from
many majors. In
this introductory
class, we try to set them up to
better understand a restaurant
setting for when they are inter-
viewing or dining for profes-
sional purposes.
You are a Certified
Sommelier, a Certified Wine
Educator, and have passed the
advanced course for the Wines
and Spirits Educational Trust.
You are a national board
member with the Society of
Wine Educators. You also
work closely with the Guild of
Sommeliers and the Court of
Master Sommeliers to offer
Level One and Level Two
Master Sommelier exams at
the college—did all that in
addition to your teaching.
How do these affiliations cre-
ate opportunities for you, stu-
dents and alumni?
I want our beverage curricu-
lum to be state-of-the-art and the
top in the nation. To achieve
that, you have to take an active
role in such organizations as the
Society of Wine Educators and
affiliate with professional
organizations where possible.
You have to put yourself out
there, stay current, and be open
to learning. I take advantage of
as many opportunities as I can.
Last year, I traveled to Bordeaux
to attend the Bordeaux Wine
School, and I have taken stu-
dents on the Banfi Scholastic
Scholarship pro-
gram in Italy. I
have been
involved in the
Los Angeles
I n t e r n a t i o n a l
Wines and Spirits
Competition and
the L.A. County
Fair Wine
E d u c a t i o n
Program at the
Fairplex for over a
decade. I am also
lucky enough to
judge for one or two wine com-
petitions each year.
Understanding what the indus-
try expects of experts is key for
me, and for our students and
alumni. The sommelier designa-
tions are well known in the
industry and provide great addi-
tions to resumes; as such, I
encourage and help earnest stu-
dents to earn the sommelier cer-
tification and other notable des-
ignations.
You are instrumental in
producing Horsehill
Vineyards Zinfandel and
Zinfandel Rosé wines with Jon
McPherson at South Coast
Winery and the College of
Agriculture. Even though our
rosé regularly takes home gold
medals and, in one case,
earned a best of class medal,
we sometimes get flack for
making a “pink” wine. How
do you respond to that type of
criticism?
First of all, rosé can be fan-
tastic, and Horsehill Rosé can be
a perfect pairing. On a hot sum-
mer day with the right food,
there’s nothing better than a
glass of Horsehill. We teach that
wine is made in the vineyard
and at this time, the vineyard
gives us excellent rosé. Some
day we may have red Zinfandel,
but for now it is better to make
the best wine we can from what
the grapes give us. We have a
great winemaker helping us
showcase this generous vine-
yard gift. The College of
Agriculture has done an
absolutely fantastic job to wel-
come these wonderful old vines
from the De Ambrogio Ranch.
You are also the college’s
liaison to the Club Managers
Association of America’s
(CMAA) Business
Management Institute (BMI).
What is BMI and how often do
they frequent campus?
CMAA is known for offer-
ing great professional develop-
ment education. We are one of
six partner universities that offer
a course within the Business
Management Institute, and we
have been doing it since 1991.
The course we offer is
Leadership Principles and
approximately 40 club man-
agers attend a five-day, 40-hour
seminar series focusing on what
leadership is and how to hone
their skills. We love having club
professionals on campus, and
we hear that the product we pro-
vide is timely and rewarding.
Why does CMAA seek out
The Collins College as a part-
ner?
CMAA believes that part-
nering with universities is essen-
tial in keeping their professional
development rigorous and cur-
rent. Most of The Collins
College faculty, who teach in
this program, have been doing it
for many years, and we consis-
tently receive excellent marks
from the participants. We are
proud to be on the list with
Georgia State, Michigan State,
Cornell, UNLV and University
of Houston.
Each fall, you also work on
Dr. Margie Ferree Jones
continued on page 39
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Law Firms
Ranked by Number of Attorneys in the Inland Empire
Firm # Attorneys in I.E. Specialties Clientele # Offices in I.E. Office Manager Local Managing Partner
Address # Partners in I.E. # Offices Co. Wide in I.E. Title
City, State, Zip Phone/Fax
E-Mail Address
Best Best & Krieger, LLP 87 Business, Labor A variety of business 3 Patsy Hinojaosa Cynthia Germano
1. 3390 University Ave., 5th Floor 33 Employment, Environmental, Schools, and public agencies 9 Office Manager Managing Partner
Riverside, CA 92501 Litigation, Municipal, Special Districts (951) 686-1450/686-3083
Lewis, & Brisbois 30 Public Entity Defense, Insurance Litigation, Various Cities, School 1 Eli Berna John S. Lowenthal
2. 650 East Hospitality Ln., Ste. 600 12 Business & General Litigation Districts, and Numerous 11 Office Manager Managing Partner
San Bernardino, CA 92408 and Appeals, Employment Law Insurance Carriers (909) 387-1130/387-1138
www.lbbslaw.com
Thompson & Colegate, LLP 20 Civil Litigation, Fleetwood Enterprise 1 Chelly Tamiso John Boyd
3. 3610 Fourteenth St./P.O. Box 1299 8 Real Estate, Construction, Yeager-Skanska; San Bernadino Hospital 1 Office Manager Managing Partner
Riverside, CA 92502 Estate Planning, Employment, (951) 682-5550/781-4012
Probate info@tclaw.net
Lobb & Cliff 16 Corporate, Estate Planning, Family Office, The Magnon Companies, Sun Boss, 1 Susan Lowrance Mark Lobb
4. 1325 Spruce St., Ste. 300 3 Intellectual Property, Litigation, Real Estate Butterfield Land Co., BMW of Riv., 1 Office Manager Managing Partner
Riverside, CA 92507 (Real Property Transactional & Real Property Bank of Hemet, Lynam Industries, Inc., (951) 788-9410/788-0766
Litigation), Taxation Issues Travelers Insurance Co.,The Home Show Plaza mlobb@lcl-law.com
Varner & Brandt, LLP 16 Corporate, Business, Real Estate, Mining, N/A 2 Philippa Jump Bruce Varner
5. 3750 University Ave., Ste. 610 3 Taxation, Litigation, Estate Planning, 2 Office Administrator Managing Partner
Riverside, CA 92501 Mergers & Acquisitions (951) 274-7777/274-7770
vb@varnerbranch.com
Fullerton, Lemann, Schaefer 12 Business, Civil Litigation, Real Estate, Diocese of San Bernardino 1 Darla Freed Wilfrid Lemann
6. & Dominick, LLP 4 Taxes, Estate Planning, National Orange Show 1 Office Manager Managing Partner
215 North “D” St. Probate, Corporate, Insurance Bonadiman Foundation Associate (909) 889-3691/888-5118
San Bernardino, CA 92401-1712 St. Bernardine Medical Center dfreed@flsd.com
Redwine & Sherrill 12 Condemnation & Water Law, Civil, WND 1 Kathy Hedges Jerry Shoaf
7. 1950 Market St. 7 Business & Tax Litigation, Real Estate & 1 Office Manager Managing Partner
Riverside, CA 92501 Business Law, Tax & Estate Planning, Probate (951) 684-2520/684-9583
www.redwineandsherrill.com
Atkinson, Andelson, Loya, Ruud & Romo 9 Labor Relations & Employment, Facilities & K-12 School & Comm. College 1 Kelli Sword John Dietrich
8. 3450 14th St., Ste. 420 3 Public Finance, Special Education, Litigation, Districts, Municipalities, State 7 Office Manager Managing Partner
Riverside, CA 92501 Construction, Business, Bankruptcy, Estate Agencies, Trade Groups, Non-Profit (951) 683-1122/683-1144
Planning & Administration, Taxation Organizations, Businesses www.aalrr.com
Law Offices of Herbert Hafif 9 Civil Litigation, Commercial & Business WND 1 Mimi Serna Greg Hafif
9. 269 W. Bonita Ave. 0 Litigation, Wrongful Termination, 1 Managing Partner
Claremont, CA 91711 Product Liability, Bad Faith Litigation, (909) 624-1671/625-7772
Personal Injury Class Actions www.hafif.com
Cihigoyenetche, Grossberg & Clouse 8 Corp., Bus., Gen. Civil Litigation, Courts, Allied Insurance, Real Estate, 1 Veronica Speed Richard R. Clouse
10. 8038 Haven Ave., Ste. E 4 Comm. Transactions, R.E./Condemnation, Business Banks of California 1 Office Manager Partner
Rancho Cucamonga , CA 91730 Municipal Law, Empl. Law, Construction Defect, (909) 483-1850/483-1840
Police Civ. Liab. Defense, Road Design/Defect Litig. riclouse@cgclaw.com
Rose, Klein & Marias 7 Workers’ Compensation, Individuals 1 Patti Melick Robert I. Vines
11. 3633 E. Inland Empire Blvd., Ste. 400 2 Personal Injury, 8 Office Manager Managing Partner
Ontario, CA 91764 Asbestos Litigation (909) 944-1711/944-1722
www.rkmlaw.net
Schlecht, Shevlin & Shoenberger, ALC 7 Real Estate Law, Commercial & Business WND 1 Charlene Treatch Daniel Johnson, Esq.
12. 801 E. Tahquitz Cnyn. Wy., Ste. 100 6 Litigation, Probate & Estate Planning, 1 Office Manager Managing Partner
Palm Springs, CA 92262 General Business Law, Family Law (760) 320-7161/323-1758
ssslaw@ssslaw.com
Covington & Crowe, LLP 6 Municipal, General Civil Litigation, Casa Colina Rehab. Hospital, City of 1 Frank Lizarraga
13. 1131 West Sixth St., Ste.  300 3 Real Estate, Tax, Employment, Hesperia, City of Riverside/Redevelopment,1 Managing Partner
Ontario, CA 91762 Estate Planning, Probate, Family, Chaffey Joint Unified School Dist., Coach (909) 983-9393/391-6762
Business Law, Bankruptcy Sports, J. Filippi Winery, WUHS www.covcrowe.com
Crandall, Wade & Low 5 Insurance Defense, Corporate Defense, Insurance Companies, Auto Companies, 1 Sharon Rasheed Curtis L. Metzgar
14. 9483 Haven Ave., Ste. 102 4 Medical Malpractice, Products Liability, Couty of Riverside, County of Los Angeles,3 Office Administrator Director
Rancho Cucamonga, CA 91730 Insurance Coverage Financial Companies (909) 483-6700/483-6701
www.cwllaw.com
Knobbe, Martens, Olson & Bear, LLP 5 Intellectual Property Law, Patents, Loma Linda University Medical Center, 1 Debbie Randall Michael H. Trenholm
15. 3403 Tenth St., Ste. 700 4 Copyrights, Trademarks, Alfa Leisure, Inc. 6 Office Manager Partner
Riverside, CA 92501 Related Litigation (951) 781-9231/781-4507
www.knobb.com
Bell, Orrock & Watase, Inc. 4 Insurance Defense, Estate Planning, Med. Mal. County of Riverside - Risk 1 WND WND
16. 1533 Spruce St., Ste. 100 0 Nursing Home Mal, Public Entity, Construction Management Div., 0
Riverside, CA 92507 Defect, Wrongful Termination, City of Riverside (951) 683-6014/683-0314
Toxic Tort, Appelate Practice bellorrockwa@earthlink.net
Caldwell, Kennedy & Porter 3 Real Estate, Estate Planning, Probate & Trust, WND 1 Connie Robles Jeanne Kennedy
17. 15476 W. Sand St. 3 Administration, Family Law, Personal Injury, na Office Administrator Managing Partner
Victorville, CA 92392 Civil Litigation, Business Formation & (760) 245-1637/245-1301
Transitions, Corporations www.mscomm.com
Callas and Heise 3 Workers’ WND 1 Michelle Grout W. Steven Heise
18. 942 W. Foothill Blvd. 2 Compensation Employers, Insurance Carriers 0 Managing Partners
Upland CA 91786 Defense (909) 982-1234/982-2351
Holstein, Taylor, Unitt & Law 3 Personal Injury, Insured Workers, 1 N/A Brian C. Unitt, Esq.
19. 4300 Latham St. 2 Workers’ Compensation, General Public 1 Admin. Svcs. Mgr. Managing Partner
Riverside, CA 92501 Family Law (951) 682-7030/684-8061
brianunitt@linkline.com
continued on page 31
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An Export Promotion Partner Memorandum agreement between
California State University, San Bernardino’s President Karnig and
Undersecretary of Commerce Sanchez was signed during a ceremo-
ny at the DoubleTree Hotel meeting in Ontario. CSUSB’s agreement
is with the U.S. and Foreign Commercial Service, International Trade
Administration and U.S. Department of Commerce. The partners will
work together to increase awareness of exporting and foreign trade
among the U.S. business community, particularly small- and medi-
um-sized businesses, and the general public. They will cooperate on
promotional activities and programs, including direct mail campaigns
and trade show appearances.
The program hopes to educate the public about the economic ben-
efits of exporting, including growth and job creation, as well as cre-
ate awareness of the resources provided by the U.S. Commercial
Service.
CSUSB’s role in the partnership
International Trade Key to Recovery
in the Inland Empire
(L-R  Michael Townsend, Congressman Baca’s Office; Fred
Latuperissa, U.S. Dept. of Commerce; Larry Rose, Dean School of
Business, Cal State San Bernardino; Larry Sharp; Cliff Young; Pam
Langford, Asst. to Pres. Al Karnig; Paul Granillo (IEEP).
Front row seated (L-R) Francisco Sanchez, U.S. Under Secretary
of Commerce; and Al Karnig, President, Cal State San Bernardino.
continued on page 38
Riverside Law Firm’s Trust and Will
Litigation Blog Listed as
“Best in Law Blogs” for Tenth Time
In November, 2010, the Riverside based law firm of Albertson &
Davidson, LLP launched the first law blog in California focusing on
trust and will litigation. Since that time, the firm has posted over 100
articles and video on the topic of trust and will litigation, with a num-
ber of those posts, 10 to be exact, catching the attention of LexBlog
Network’s Best in Law Blogs honors.
Albertson and Davidson's latest offering, entitled “The Empty
Will: Why a California Will or Trust May Not Control Your Asset
After Death,” was named by the LexBlog Network as one of the best
blog posts. This is the tenth time that articles posted on the firm’s law
blog have received this honor.
The LexBlog Network helps to create and support nearly 6,000
authors of legal blogs through the nation. On any given day, there can
be in excess of 160 law-related posts on LexBlog supported legal
blogs.
Two of those authors, Keith A. Davidson and Stewart R.
Albertson, contribute to the Albertson & Davidson Trust, Estate and
Probate Litigation law blog. “We write all of our own articles from
beginning to end, that way people see the expertise we have and the
view we want to share,” says partner Keith A. Davidson. “And posts
like ‘The Empty Will’ help to shed light on a very confusing area of
trust and will law.”
Davidson is currently an adjunct professor, along with partner
Stewart R. Albertson, at Chapman Law School where the pair jointly
teach the wills and trusts course every year.
Albertson refers to his firm’s law blog as “a consumer’s best
resource for trust and will litigation. Of course, there aren’t many
trust and will litigation resources to choose from, but we are trying to
change that by making our knowledge available for everyone to read
and, hopefully, understand.”
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Employment Services/Agencies
Ranked by Number of Offices in the Inland Empire
Company Name Offices I.E. Employees I.E. # of Searches/Year Avg. Candidate Services Top Local Executive
Address Companywide Prof. Recruiters Search Area Salary Range Title
City, State, Zip Yr. Estab.  I.E. Type of Search Fee Phone/Fax
E-Mail Address
AppleOne Employment Svcs. 14 69 WND Varies Temporaries, Full-Time Lisa Dana
1. 26580 Ynez Road, Ste. B 200+ N/A N/A Clerical, Technical, Branch Manager
Temecula, CA 92591 1964 Light Industrial, Payroll, (951) 296-5430/296-6733
Drug & Background Screening www.appleone.com
Labor Ready 9 50 N/A No Hiring Fees On Demand, Temp to Hire, David Williams
2. 4439 Mission Blvd., Ste. G 850 2 Staffing, In Sales Manager
Montclair, CA 91763 1986 Industrial, Construction, Manufacturing, (909) 883-6869/465-6477
Warehouse/Logistics dnwilliams@laborready.com
Kimco Staffing, Inc. 8 24 20,685 Varies by Skill Clerical, Administration, Lisa Pier
3. 17872 Cowan Ave. 26 15 I.E. $10.25 Industrial, Technical, T-H, O-H President
Irvine, CA 92614 1986 Contingent (949) 752-6996/752-7298
www.kimco.com
Staffmark 8 35 2 Million Varies by Skill Clerical/Admin., Acctg., Julia Mollenauer
4. 3847 S. Pierce St., Ste H 300 35 30 States Technical, Light Industrial, District Director
Riverside, CA 92505 1969 Temp/Temp to Hire, On Site Service, (951) 351-4192/274-0417
Direct Placement julia.mollenaur@staffmark.com
Adecco Employment Services 5 WND WND Varies by Skill Clerical, Light Industrial, Melinda Campbell
5. 5483 Philadelphia St., Ste. B 1,400 WND 14 Countries Accounting, Management, Regional VP
Chino, CA 91710 Technical, Temp. & Direct Hire (909) 464-0810/464-0838
Manpower Inc. of San Bernardino 5 150 WND Varies by Skill Temporary, Direct Hire, Evlyn Wilcox
6. P.O. Box 791 4400 0 Training Assessment Services President/Owner
San Bernardino, CA 92402 1959 (909) 885-3461/885-9969
manpower@manpowersb.com
Select Personnel Service 7 WND N/A Varies Industrial, Clerical, Maggie Munoz
7. 2171 S. Grove Ave., Ste. G 50 60 Management, Technical, Manager, Ontario Branch
Ontario, CA 91761 1990 etc. (909) 930-0555/930-0561
maggiemunoz@selectstaffing.com
Princeton Corporate Consultants 3 6 WND $60,000 Medical Devices Howard Tarlow
8. 420 W. Baseline Rd., Ste. C 3 6 Nationwide Pharmaceuticals Office Manager
Claremont, CA 91711 1977 Standard-33 1/3% Plastics (909) 625-3007/621-0315
www.princetonconsultants.com
Robert Half Accountemps 2 22 WND Varies by Skill Temporary, Temp-to-Hire, na
9. 3633 Inland Empire Blvd., Ste. 955 250 5 Worldwide Full-Time,
Ontario, CA 91764 1996 Contingency Specialized Financial Staffing (909) 945-2292/945-2299
Advantage Staffing 2 10 San Bernardino Varies by Skill Clerical, Financial/Acctg., Carla Joya
10. 130 S. Mountain Ave., Ste. K & L 188 7 Riverside Counties Contingent Light Industrial Branch Manager
Upland, CA 91786 1990 Fee for Service (909) 982-6566/949-9691
Exact Staff, Inc. 2 1,000+ Varies Varies All Carrie Roy
11. 10535 Foothill Blvd., Ste. 264 13 50 All Varies Branch Manager
Rancho Cucamonga, CA 91730 1996 (909) 476-9000/476-9033
croy@exactstaff.com
Ajilon Professional Staffing 1 10 300 $40-120,000 Temporary, Temp-to-Hire, Roscoe Bess
12. 3800 Concours Dr., Ste. 210 150 10 All I.E. $15,000 Full-Time Placements Branch Manager
Ontario, CA 91764 1982 in Accounting, Finance (909) 466-8880/466-5470
roscoe.bess@ajilonfinance.com
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Staff Leasing Companies Serving the I.E.
Ranked by Number of Offices in the Inland Empire
Company Name Number of Offices: 2011 Revenue, I.E. Year Established, I.E. Specialities Top Local Executive
Address Inland Empire Placements, I.E. Headquarters Title
City, State, Zip Companywide Phone/Fax
E-Mail Address
Select Personnel Services 6 WND 1985 Clerical, Steve Sorenson
1. 15371 Bonanza Rd. 50+ Santa Barbara Light Industrial, CEO
Victorville, CA 92392 Engineering/Tech. (760) 245-1460/898-7111
www.selectstaffing.com
Amvigor Staffing Services 2 $1,000,000 1988 Engineering, Administrative, Vijay Telkikar
2. 1943 N. Campus Ave., Ste. B-158 2 20 Upland Clerical, Light Industrial, IT, Director 
Upland, CA 91786 Scientific & Technical (909) 920-5037/920-5040
amvigor1@yahoo.com
Princeton Corporate Consultants 1 $2,300,000 1986 Medical Device/ Howard Tarlow
3. 420 W. Baseline Rd., Ste. C 6 N/A Encino Pharmaceutical President
Claremont, CA 91711 (909) 625-3007/621-0315
www.princetonconsultants.com
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Environmental Companies Serving the Inland Empire
Listed Alphabetically continued on page. 16
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Company Name Billings ($ Millions) Regional Breakdown Yr. Founded Specialties Clientele Top Local Exec.
Address 2011 % or $ (Millions) Headquarters Title
City/State L.A./O.C./I.E. No. Employees Phone/Fax
E-Mail Address
Aerial Information Systems $1.4 1975 Geographic Information, Government, Cities, Utility, Toshie Harnden
1. 112 First St. Redlands Data Base Creation, Companies, Private, President
Redlands, CA 92373 30 Automation, Consulting Firms (909) 793-9493/798-4430
ANA Analysis www.aisgis.com
TRC WND 25% 1981 Environmental  Consulting Major Oil Companies Chris Vincze
2. 21-A Technology Dr. 60% Irvine Remediation Contracting Aerospace, Municipalities President/CEO
Irvine, CA 92618 15% 85 Environmental Construction Local Govt. Agencies (978) 970-5600/453-1995
cvincze@trcsolutions.com
Group Delta Consultants $8.3 25% 1954 Due Diligence, Asbestos & Lead Retail Chains, Commercial & John Thune
3. 4201 Santa Ana St. 60% Anaheim Surveys, Environmental Construction, Industrial Developers, Fiber Optic Env. Manager
Ontario, CA 91761 15% 100 Soil & Groundwater Assessments & Cell Phone Providers (909) 605-6500/605-6502
City & County Agencies john.thune@amec.com
Applied Planning, Inc. $1.2 0% 1997 Environmental Documentation, Public Agencies, Ross Geller
4. 5817 Pine Ave., Ste. A 0% 0% Ontario Cultural & Biological Developers Principal Principal
Chino Hills, CA 91709 100% 7 Resource Management (909) 937-0333/937-0341
rgeller@appliedplanning.com
ATC Associates Inc. WND WND Industrial Hygiene, Asbestos/Lead/Hazardous Public & Private Sector David Masuda
5. 25 Cupania Cir. DelawareMaterials Management, Indoor Air Quality Investigations, So. Cali. Director of Business Development 
Monterey Park, CA 91755 52 Microbial Investigations (Mold & Bacteria), Environmental (323) 517-9655/517-9781
Health & Saftey, Storm Water Management david.masuda@atcassociates.com
Brickley Environmental, Inc. $9.7 10% 1980 Hazardous Waste, School Districts, Colleges, Tom Brickley
6. 957 W. Reece St. 10% San Bernardino Asbestos, Mold & Lead Abatement Hospitals, Municipalities, Contractors, President
San Bernardino, CA 92411 80% 65 Specialists, Environmental Remediation Private Parties (909) 888-2010/381-3433
brickleyenv@eee.org
Tetra Tech WND 10% 1984 Solid Waste Planning & Engineering, Public Agencies, Industrial Firms, Bryan A. Stirrat
7. 1360 Valley Vista Dr. 35% Diamond Bar Hazardous Waste Site Investigation & Developers President
Diamond Bar, CA 91765 40% 145 Remediation (909) 860-7777/860-8017
C.H.J., Incorporated $8.66 10% 1964 Environmental Phase I & II Assessments, Lending Institutions, Robert Johnson
8. 1355 E. Cooley Dr. 10% Colton Geotechnical Engineering, Geology, Private Developers, President
Colton, CA 92324 90% 76 Construction Inspection and Testing Government Agencies (909) 824-7210/824-7209
mfoscolos@chjinc.com
Chambers Group, Inc. $4 4.5% 1978 Environmental Impact Assessments, Private Businesses, Jim Smithwick
9. 302 Brookside Ave., Ste. D 3.0% Irvine Natural & Cultural Resorurces Management, Industries, Vice President
Redlands, CA 92373 1.0% 80 Planning, Regulatory Compliance, GIS Services Government Agencies, (909) 335-7068/335-6318
Education, Mining cneslage@chambersgroupinc.com
Converse Consultants $25 50% 1926 Environmental Geotechnical Engineering, Commercial/Industrial/ Hashmi Quazi
10. 10391 Corporate Dr. 20% Pasadena Site Investigation, Remediation, Asbestos, Residential Financial Institutions Regional Manager
Redlands, CA 92374 20% 324 Air Quality, Geological & Hydrogeological Local State and Federal Agencies (909) 796-0544/796-7675
10% (San Diego) Studies, Soils & Materials Testing hquazi@converseconsultants.com
Earth Systems Southwest $7.6 5% 1969 ESAs, Phase II’s, PEAs, Hydrogeology, Engineers, Developers, Scott Stormo
11. 79811 Country Club Dr. 10% Indio Geotechnical Engineering, Materials Testing, Schools, President
Indio, CA 92203 85% 54 Construction Monitoring Indian Tribes (760) 345-1588/345-7315
sstormo@earthsys.com
AECOM $1.3 16M 1970 Environmental Studies/Remediation Department of Defense na
12. 1461 E. Cooley Dr., Ste. 100 Long Beach Hazardous Waste Management, Ordnance Utilities
Colton, CA 92324 7,000 Services, Water/Wastewater Transportation, Commercial Industries (714) 567-2501/424-1924
Construction Management Municipalities www.aecom.com
Gabriel Environmental Services $1.5 30% 1991 Environmental Consulting, Property Management Companies, Hani Gabriel
13. P.O. Box 1161 10& Redlands Asbestos Mold, Banks, Developers Principal
Redlands, CA 92373 60% 10 Phase I’s, Phase II’s (951) 545-0250/790-4371
Jorgensen Environmental $9 10% 1988 Regulatory Compliance, New Facilities, Industry, Daren Jorgensen
14. 12505 N. Main St., Ste. 212 35% Rancho Cucamonga Risk Assessment, Site Assessment, Power Plants, President
Rancho Cucamonga, CA 91730 40% 35+ Permitting, Power Plants, Indoor Air Quality Law Firms (909) 483-3300/494-7523
15% (other)
Kleinfelder, Inc. WND WND 1961 Geotechnical  & Environmental Engineering Public Agencies, Joseph Aldern
15. 1220 Research Dr., Ste. B WND WND San Diego Professional Services Developers, Schools Inland Empire Regional Mgr.
Redlands, CA 92374 WND 1900 1,650 (951) 801-3681/792-1704
jaldern@kleinfelder.com
Leslie Irish $1.2 0% Archaeology, Biology, Utilities, Developers, Tribal Leslie Nay Irish 
16. 700 E. Redlands Blvd., Ste. U 0% Riverside Paleontology Government na
Redlands, CA 92317 100% 8 (951) 681-4929/681-6531
lirish@ilenvironic.com
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• Today the world can be divided not into two distinctions (devel-
oped/developing) but three: developed, developing, and fusion.
• A fusion country mixes: First-world financial capacity, with
Third-world challenges.
• Done right, affordable community developments are not just
good policy, they are also good financial investments.
• Maintaining appropriate financial returns is an essential compo-
nent of a well-designed and effectively functioning system.
• As the aspirant population rises, it becomes both better educat-
ed (stronger work force) and more affluent (increases
customer/customer base).
• Rising-capability populations in low-cost labor markets (fusion
countries) invite the developed world to outsource skill and skill-
support jobs.
• Thus community development contributes to economic growth
and benefits leading corporations who can expand beyond their
own borders.
EXECUTIVE NOTES
Citizens Business Bank Announces New Promotion
Christopher D. Myers, president and CEO of Citizens Business
Bank, has announced the promotion of Rick Brauer to the position of
vice president and manager of the bank’s Central Valley agribusiness
department in Bakersfield.
Prior to his promotion, Brauer served as a vice president and
manager for the Rosedale Business Financial Center as well as the
Ming Business Financial Center in Bakersfield.  Brauer joined
Citizens Business Bank in October of 2009 with the acquisition of
San Joaquin Bank. He was at San Joaquin Bank for 18 years working
as a center manager. Prior to his appointment with the former bank,
Brauer was a center manager in Delano, CA for American National
Bank, where he provided agribusiness financing for area growers.
More on Citizens Business Bank
CVB Financial Corp., parent company of Citizens Business
Bank, was recently recognized by Forbes as the 11th Best Bank in
America.
“We are honored to be recognized among the top in our industry,”
commented Chris Myers, president and chief CEO. “Many financial
factors contributed to our success in continued on page 39
PROPERTY
Pacific Health Realty LLC
recently sold Kindred Hospital
Rancho, a 98.2k square foot hospital and medical office building in
Rancho Cucamonga. The property is located at 10841 White Oak
Avenue, south of Foothill Boulevard and east of Haven Avenue. 
Built in 1996, Kindred Hospital Rancho is comprised of a single-
story, long-term acute care (“LTAC”) hospital building consisting of
55 beds with an attached three-story medical office building. Both the
hospital and medical office building are currently occupied and oper-
ated by Kindred Healthcare, a major healthcare service provider
operating hospitals, nursing rehabilitation centers and sub-acute care
facilities throughout the United States. 
John Wadsworth, vice president and director of Healthcare
Properties, Tom Lagos, senior vice president, and El Warner, associ-
ate vice president, represented the seller, while the buyer repped
itself. The price was not disclosed. 
Real Estate...
continued from pg. 7
continued on page 18
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N/A = Not Applicable WND - Would not Disclose  na = not available. The information in the above list was obtained from the companies listed. To the best of our knowledge the information supplied is accurate as of press time. While
every effort is made to ensure the accuracy and thoroughness of the list, omissions and typographical errors sometimes occur. Please send corrections or additions on company letterhead to: The Inland Empire Business Journal, P.O.
Box 1979, Rancho Cucamonga, CA 91729-1979. Copyright 2012 by IEBJ.
Environmental Companies Serving the Inland Empire
Listed Alphabeticallycontinued from page. 14
Company Name Billings ($ Millions) Regional Breakdown Yr. Founded Specialties Clientele Top Local Exec.
Address 2011 % or $ (Millions) Headquarters Title
City/State L.A./O.C./I.E. No. Employees Phone/Fax
E-Mail Address
Leighton Consulting $3 15,000,000 1996 Environmental Engineering & Private Developers, Tom Benson
17. 17781 Cowan Ste. 140 15,000,000 Irvine Construction Services, Public, Oil Mfg. Industries President
Irvine, CA 92614 15,000,000 100 Remediation Technologies (949) 250-1421/250-1114
tbenson@leightongroup.com
Lilburn Corporation $1.5 0% 1989 Mine Reclamation Planning, Land Use Public Agency, Private Steve Lilburn
18. 1905 Business Center Dr. 0% San Bernardino Permitting, Landfill Assessments & Landowner, Utilities, President
San Bernardino, CA 92408 100% 12 Permits, EIRs Waste Management Companies (909) 890-1818/890-1809
steve@lilbumcorp.com
Marcor Remediation, Inc. $55 30% 1980 Asbestos, Mold & Lead Abatement, Commercial/Industrial Properties Tim Milller
19. 16027 Carminita Rd. 10% Baltimore, MD Facility Decontamination, Aerospace, Utilities Vice President
Cerritos, CA 90703 8% 500 Environmental Remediation (562) 921-2733/921-2383
millert@marcor.com
Medtox, Inc. WND 50% 1982 Toxicology/Risk Assessment, Industrial City of San Bernardino David Eaton
20. 550 N. Park Center, Ste. 102 20% Santa Ana Hygiene & Safety, Env. Engin., Env. Health IVDA, Riverside Waste President
Santa Ana, CA 92705 30% 10 Ser., Training, Asbestos, Geotechnical, Management, ARCO, Fleur (714) 480-0111/480-0222
Lead-Based Paint  Mgmnt. ecolog@ix.netcom.com
Michael Brandman Associates $13.5 5% 1982 Natural Resources Mgmt., Wetland & Water Issues, Public & Michael Brandman
21. 621 E. Carnegie Dr., Ste. 100 10% Irvine CEQA/NEPA, Cultural & Paleontological, Private Developers President/CEO
San Bernardino, CA 92408 63% 135+ Air Quality & Noise Studies (909)884-2255/884-2113
aviricel@brandman.com
Onyx Environmental Services $66.2 65% 1973 Collection Aerospace Chris Mogward
22. 5202 Oceanus Dr. 20% Oakbrook, IL Transportation  Public Utilities Office Manager
Huntington Beach, CA 92649 15% 4,400 Treatment & Disposal Private Business (714) 379-6000/379-6010
PCR Services Corp. WND WND 1974 CEQs/NEPA Documentation,. Consultants, Educational Gregory J. Broughton
23. 233 Wilshire Blvd., Ste. 103 Santa Monica Air Quality/Environmental Acoustics, Biological, Entertainment, Museums, President
Santa Monica, CA 90401 62 Cultural Resources Mgmnt., Res., Commercial,  Landfills, Superfund Sites,   (310) 451-4488/451-5279
Real Estate, Health Care, Manufacturers Roads, Waterworks g.broughton@pcrnet.com
Atkins $12.6 50% 1968 Environmental Documentation, Local Governments, Terri Vitar
24. 12301 Wilshire Blvd., Ste. 430 30% San Francisco Planning, Law Firms, Regional Manager
Los Angeles, CA 90025 20% 103 Resources Management Private Industry (310) 268-8132/268-8175
tvitar@eipassociates.com
RES Environmental Inc. WND 70% 1986 Regulatory Compliance Monitoring, Landfills, Testing, Rick Roberts
25. 865 Via Lata 25% Colton Air Teoxics Testing, PM-10 Particular Testing, Oil Refineries, Industry, President
Colton, CA 92324 5% 10 Air Quality Instrument Repair, Weather Forecasting Government & Regulatory (909) 422-1001/422-0707
Agencies www.resenvironmental.com
SCS Engineers $146 0% Environmental Assessments & Remediation, Developers, Government Agencies, Robert Johnson
26. 10300 Fourth St., Ste. 200 0% Long Beach Solid Waste Management, Stormwater Redevelopment Agencies, Banks, Attorneys, Senior Project Manager
Rancho Cucamonga, CA 91730 100% 550 Management Land Owners, Gas Stations, Car Dealerships (909) 373-2508/373-2518
rjohnson@scsengineers.com
Tetra Tech, Inc. WND WND 1966 Environmental Science & Engineering, DOE, U.S. Airforce, CAL EPA, Thomas J. Villeneuve
27. 348 W. Hospitality Ln., Ste. 100 WND Pasadena Hazardous Waste Mgmt. & Remed., County of San Bernardino Vice President
San Bernardino, CA 92408 WND 6,000 Grndwtr. Mgmt. & Remed., Landfill Mgmt. (909) 381-1674/889-1391
javier.weckmann@tetratech.com
TRC $368 WND 1969 Environmental Assessment/Remediation, City, County & State Agencies, Leonard Sequeira, P.E.
28. 21 Technology Dr. WND Windsor, CT Biological & Cultural Resources, CEQA/NEPA, Private Sector, Land Owners, Business Director
Irvine, CA WND 2,700 Protected Species and Developers (949) 727-9336/727-7399
Ultrasystems Environmental $3.2 1994 CEQA/NEPA, TechnicalAssesments Public Agencies Betsy A. Lindsay
29. 100 Pacifica, Ste. 250 95% Irvine (Biological, Air Quality) Private Co. President/CEO
Irvine, CA 92618-7443 5% 32 (949) 788-4900/788-4901
blindsay@ultrasystems.com
URS Corporation WND 25% 1905 Comp. Environmental Svcs., Multi Disciplinary Eng. Federal Government Brian E. Wynne
30. 3500 Porsche Way 33% San Francisco Construction Mgmt., Water & Waste City/County & State Agencies V.P./Office Manager
Ontario, CA 91764 42% 16,000 Water Eng., Solid Waste Mgmt. Private Sector (909) 980-4000/980-1399
Litigation Support, Transportation
Waste Management - Inland Empire $65 0 1955 Solid Waste Collection Municipal J. Alex Braicovich
31. 800 S. Temescal St. 0 Corona Processing & Disposal District Manager
Corona, CA 92879-2058 100% 275 (951) 280-5400/280-5434
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COMMUNICATION AND NETWORKING
How to Build a Better Mousetrap With Social Media
Ever play the game Mouse
Trap? The goal is to build a
contraption that’s set into
motion when a player turns a
crank. The crank spins gears
that push a lever that smacks a
boot that kicks a bucket that
spills a marble that rolls down a
chute, hits a pole … well, you
get the idea.
In the end, it catches a
mouse – if you’re lucky.
Seeing how media has
evolved reminds me of Mouse
Trap. Get a mention in a news-
paper article and find an online
link to share on Twitter. Your
followers retweet it to their fol-
lowers, who post it on
Facebook, where someone
finds it and mentions it on a
talk-radio fan page and, before
you know it, you’re a guest on
a show!
Of course, that’s a simpli-
fied scenario with a dream out-
come, but it gives you the pic-
ture.
Connecting these different
platforms integrates your pub-
licity with social media. At
EMSI Public Relations, we
have Jeni Hinojosa, our social
media campaign manager, turn-
ing the crank. She writes and
posts blogs and comments, and
tweets updates, on behalf of
clients to build a large, credible
following for them. I asked
her to share a couple of the
ways she has spread our
clients’ messages and to give
you a few tips for handling
your own social media.
Jeni, by the way, has a
bachelor’s degree in anthropol-
ogy with a specialty in social
media. She studied the “social-
sphere,” how it evolved into its
own subculture and how we
interact with it. In short, she
knows how it works – and she
knows how to work it.
Here’s what she wrote:
People who casually use
social media may send a few
Tweets, update their Facebook
status and write a weekly blog
post. They connect with people
whose content they’re interest-
ed in: family and friends, co-
workers, fellow hobbyists,
groups with shared interests or
causes.
If you have serious goals,
however, such as building an
audience for marketing purpos-
es, you need to do all of that
and more. One strategy I use
for our clients is generating
“third-party conversations.”
Instead of simply posting on
our clients’ own social net-
working sites, I visit blogs,
websites and fan pages of peo-
ple with similar interests. I
comment on their content in
hopes of engaging their audi-
ence in a conversation that ulti-
mately brings new traffic to our
clients’ websites.
Here’s a for instance: We
have a client whose message
involves maintaining healthy
romantic relationships. I found
a great article on this topic and
shared it with a comment on
other sites. The article
prompted conversations and I
stayed involved in the discus-
sion. When it seemed appro-
priate, I shared a link to our
client’s blog. In this case, she
got new followers on Facebook
and Twitter through that one
action.
Another strategy I use is
promoting our clients when
they’re featured in traditional
media, such as newspapers,
radio and TV, which all seem to
have an online presence. We
recently had a client who was
also on board for our talk radio
campaign. I promoted her
upcoming interviews to her
friends and followers. Then I
visited the stations’ websites
for links to their Twitter
accounts and Facebook pages. I
joined their networks, friended
their friends, and plugged the
upcoming interviews there, too,
e.g. “I’m so excited to be chat-
ting with host’s name here on
Friday about topic here.”
As a result, this client made
lots of new connections among
the stations’ listeners.
These are all strategies any-
one can use; all they require is
time and imagination. To help
ensure your success, here are
some tips:
• Don’t over-promote
yourself. That’s the No. 1 rule.
People are turned off by those
who seem interested only in
selling a book or product. A
good rule of thumb is to make
sure 80 percent of your content
is light, interesting, informative
or fun.
• Don’t bury your follow-
ers in an avalanche of content.
Limit Facebook status updates
and Tweets to three or four a
day.
• People new to social
media often regard those with
similar content as rivals or
competitors. Actually, these can
be your new best friends. When
you promote Chef Shane’s
cooking blog, he’ll likely tweet
about the great chocolate cake
recipe on your website.
Become a partner in sharing
with online personalities where
messages are similar to yours
and you’ll soon have a vast
support network.
Integrating publicity and
social media takes some think-
ing, some effort and, as Jeni
says, some creativity. But isn’t
that always true when you’re
trying to build a better mouse-
trap? And this marketing costs
nothing—not with free Wi-Fi
available almost everywhere
you turn.
For additional information,
visit www.emsincorporat-
ed.com.
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CORPORATE PROFILE
Ivy-It—Battling Graffiti Using Eco Friendly Products
Ivy-It Inc. was founded in
2009, in the city of Claremont
by Sergio Martinez and Sam
Pedroza.  The initial purpose
of the products was to deter
the destruction
effects of graffi-
ti while main-
taining the
product as
green sustain-
able and eco
f r i e n d l y .
Martinez had a
background in
real estate
d e v e l o p m e n t ,
while Pedroza’s
background was
in civic policy
as a councilman
for the city of
Claremont.  
They decid-
ed that the municipalities and
public agencies would be a
perfect target due to their con-
stant battles with graffiti and
their ever tightening graffiti
budgets. Ivy-It figured that if
they could save the cities
money in their graf-
fiti abatement budg-
et, then they could
survive through the
recessionary startup
period.
After the expect-
ed trials and tribula-
tions, the product
took off. Cities like
Anaheim and
Lynwood quickly adopted it as
a graffiti deterrent tool. Other
cities followed suit. The vari-
ous industrial strength prod-
ucts proved to be a new and
practical method, to save the
taxpayer money and add an
aesthetically appealing look.
Customers for Ivy-It prod-
ucts also changed.  Due to the
fact that Ivy-It products are
made of 100 percent recycled
polyethylene and maintenance
free, the cell tower industry
purchased it to replace their
live walls. They save money
on water, maintenance and
elevated graffiti abatement
cost.
Commercial clients like
Ruby’s solicited Ivy-It prod-
ucts for aesthetics—lush green
all year benefits. Commercial
businesses need to attract and
preserve as much customer
loyalty as
p o s s i b l e .
Cus tomers
need to feel
safe in
s t o r e s
where graf-
fiti and van-
dalism is
m i n i m a l .
Ivy-It pro-
vides cre-
ative and
p r a c t i c a l
solutions to
d e t e r r i n g
g r a f f i t i
which ulti-
m a t e l y
aides in customers feeling
calm and safe.
Ivy-It Inc, has also used
their products to cover traffic
service boxes, traffic poles,
fence screening, unsightly
mechanical boxes, and even
wrap graffiti target-
ed palm trees on
street median in the
city of Lynwood.
The products are
easy to install
requiring fasteners,
screws, and zip-ties,
depending on the
i n s t a l l a t i o n s .
Pricing ranges from
$25 for their 6 foot by 1 foot
strand to $10 per square foot
for their 1 foot by 1 foot tiles
with wholesale and distributor
pricing available.
Ivy-It Inc. set out to pro-
duce a nonexistent industrial
strength, outdoor resistant,
recycled product, that would
be easy to install.  Now the
obstacle is to keep the
research and development
team—creating new and
improved products in deter-
ring graffiti and beautifying
areas.
(L to R) Sergio Martinez and Sam Pedroza
PALM SPRINGS MIXED-
USE PROPERTY SELLS
FOR OVER $2 MILLION
Las Palmas Villas, a 35k-
square-foot, mixed-use property
located in Palm Springs, recent-
ly sold for $2.075 million
($59/sf). Located at 140 West
Via Lola, the property features
four retail stores on Palm
Canyon Drive, and 38 apartment
units consisting of 18 singles, 18
one-bedroom and two two-bed-
room units. The property was
constructed in 1953, and has
two on-site laundry rooms, a
swimming pool, and ample
parking for both the retail and
apartments. 
Clyde Isaacson, an invest-
ment specialist in Marcus &
Millichap’s Encino office, had
the exclusive listing to market
the property on behalf of the
seller, a private investor. The
buyer, a partnership, was also
secured and represented by
Isaacson. 
INLAND EMPIRE EAST
VALLEY INDUSTRIAL
MARKET LOOKING AT
POSITIVE ABSORPTION
The East Valley industrial
market in Southern California’s
Inland Empire should continue
to stabilize, with positive
absorption is expected by year-
end 2012, according to The
Riverside office of Lee &
Associates’ first quarter 2012
Industrial Market Summary for
the region. Here’s a quick sum-
mary of the firm’s latest market
data. 
Gross activity in the first
quarter neared 2.5m square feet,
with investment purchases and
lease renewals accounting for
almost 60 percent of the total.
Vacancy rates increased slightly
this quarter to 8.66 percent
while current indicators suggest
that there are more tenants
actively looking for newer prod-
uct than there is existing supply. 
Average sales prices are sta-
bilizing as well and investors are
still actively bulking up their
Real Estate...
continued from pg. 15
continued on page 29
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FOREIGN TRADE ZONES
Businesses owners who are considering relocating to Riverside
County to access the lucrative California marketplace can choose
from among the county’s four Foreign Trade Zones (FTZ), the most
available in any city or county in the state.
With a fifth Foreign Trade Zone opening soon, Riverside County
offers unparalleled access to the benefits an FTZ can offer, benefits
that can help cut the cost of doing business and increase profits.
Riverside County and its board of supervisors have worked to
create such savings solutions for companies that import products
from overseas to be assembled at plants operating in Riverside
County because assisting such companies will add new jobs and
maintain existing jobs for county residents.
For example, the Skechers North American headquarters and
distribution center in the Riverside County community of Moreno
Valley is expected to save more than $3 million per year because the
1.8 million-square-foot facility is in a Foreign Trade Zone. Another
major employer in Riverside County, Abbott Vascular, located in the
city of Temecula, took advantage of San Diego Foreign Trade Zone
#153’s expansion into southwest Riverside County to help with their
import and export costs.
Such opportunities exist around Riverside County. For example,
FTZ #244 was expanded to include the cities of Corona, Eastvale,
Jurupa Valley, Moreno Valley, Norco, Perris, and Riverside. The
expansion of FTZ #153 brought in the cities of Murrieta and
Temecula. There are ongoing efforts to expand the FTZ #236, which
currently covers the Palm Springs Airport, but is expected to include
all of the cities of the Coachella Valley and also the cities of
Beaumont, Banning, San Jacinto and Hemet. The Four Winds Tribal
Council also is seeking to establish another FTZ on its land.
The Riverside County Economic Development Agency’s Office
of Foreign Trade is proud to offer manufacturers the opportunity to
expand their exporting efforts and reduce costs to import materials
for final assembly through the Foreign Trade Zone program.
“Our foreign trade zones are here to help our manufacturers save
money and time. Our board of supervisors continue to support
policy that expands and brings additional foreign trade zones to the
county. With four foreign trade zones activated and operational and
a fifth in the processing stages, we offer more choices to our
business community to give business owners a competitive edge
in the global marketplace.”
—Robert Field, Assistant County Executive Officer/EDA
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Banks in the Inland Empire
Ranked by Total Assets, 4th Quarter Data 2011continued from page. 5
Bank Name Tangible Assets $ % Tangible Capital % Tangible Capital % Risk Based Income $ Top Executive/Title
Address (Headquarters) % Change ( R.O.A.E.) Ratio Capital Ratio Address (I.E.) if different
City, State, Zip City, State, Zip
Phone/Fax
E-Mail Address
First-Citizens Bank & Trust 20,566,395,000 4.83% 9.19% 16.71% 200,950,000 Frank Brown Holding Jr./CEO
10. 239 Fayetteville St. Mall -3.00% 3595 Inland Empire Blvd., Ste. 2100
Raleigh, NC 27501 (909) 483-2470/919-7769
www.firstcitizens.com
Rabobank, N.A. 11,745,000,000 2.02% 11.28% 15.44% 47,000,000 Ronald Blok
11. 3800 Concours, Ste. 350 -5.07% Chief Executive Officer
Ontario, CA 91764 (909) 758-4758
www.rabobankamerica.com
FirstBank 11,417,578,000 18.06% 8.04% 18.50% 122,117,000 John A. Lkard/President & CEO
12. 12345 W. Colfax Ave. 11.34% 39575 Washington St., Ste. 101
Lakewood, CO 80215 Palm Desert, CA 92211
(760) 772-2200/836-3576
www.efirstbank.com
California Bank & Trust 10,894,059,000 8.10% 10.89% 15.08% 134,363,000 David E. Blackford/CEO
13. 11622 El Camino Real -1.64% 2009 W. Foothill Blvd.
San Diego, CA 92130 Upland, CA 91786
(909) 920-6664/595-4504
www.calbanktrust.com
Citizens Business Bank 6,475,412,000 11.32% 11.66% 18.63% 88,750,000 Christopher D. Myers
14. 701 N. Haven Ave. -2.86% Chief Executive Officer
Ontario, CA 91764 (909) 980-1080/481-2135
www.cbbank.com
Pacific Western Bank 5,513,143,000 9.77% 10.38% 16.22% 58,054,000 Matthew P. Wagner/CEO
15. 401 W. A St. 2.41% 2401 South Grove Ave.
San Diego, CA 92101 Ontario, CA 91761
(909) 947-1126/947-9436
www.pacificwesternbank.com
Wilshire State Bank 2,691,384,000 6.70% 13.64% 20.42% -28,611,000 Jae Whan Yoo/President & CEO
16. 3200 Wilshire Blvd., Ste. 1400 2.19% 8045 Archibald Ave.
Los Angeles, CA 90010 Rancho Cucamonga, CA 91730
(909) 919-7755/919-7760
www.wilshirebank.com
Community Bank 2,601,322,000 10.23% 10.09% 13.33% 25,167,000 David P. Malone
17. 790 E. Colorado Blvd. -0.96% President & CEO
Pasadena, CA 91101 (626) 568-2265/568-2299
www.cbank.com
Manufacturers Bank 1,982,929,000 0.64% 13.92% 19.79% 3,701,000 Mitsugu Serizawa
18. 515 S. Figueroa St. 4.66% Chairman & CEO
Los Angeles, CA 90071 (213) 489-6200/489-6767
cconte@manubank.com
Pacific Mercantile Bank 1,017,778,000 1.49% 9.37% 13.12% 5,008,000 Raymond E. Dellerba
19. 3257 East Guasti Rd., Ste. 110 4.15% Chief Executive Officer
Ontario, CA 91764 (909) 937-7260/390-6404
www.pmbank.com
N/A = Not Applicable WND - Would not Disclose  na = not available. The information in the above list was obtained from the companies listed. To the best of our knowledge the information supplied is accurate as of press time. While every effort is made to ensure the
accuracy and thoroughness of the list, omissions and typographical errors sometimes occur. Please send corrections or additions on company letterhead to: The Inland Empire Business Journal, P.O. Box 1979, Rancho Cucamonga, CA 91729-1979. Researched
by Michael R. Natzic with Crowell, Weedon & Co. / SNL Securities. Copyright 2012 by IEBJ.
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Foreign Trade & Foreign Direct Investment Will Play a Major Role in
Our Economic Recovery
By the Riverside County Board of Supervisors
Today more than ever before
products exported from our
county to places around the
world are playing a major role in
our region’s economic recovery
and job creation. Riverside
County and its surrounding
region ranks in the top 23
regions in the entire nation in
exports.
In 2009, the Riverside
County Board of Supervisors
authorized the formation of the
Office of Foreign Trade within
the Economic Development
Agency to assist the business
community. Since that time our
Office of Foreign Trade has
earned a worldwide reputation
as the place to go if you need
trade assistance or are interested
in investing in business within
our county. We have crafted
unique partnerships with a num-
ber of nations and these relation-
ships are resulting in increased
exports and record numbers of
investors coming to the county
from other countries. The bot-
tom line is that our efforts have
paid off and we are adding jobs
and bringing significant invest-
ment to our county at the same
time.
We are told that our exports
from the region totaled $11.5
billion in 2010, and we expect
that number to increase signifi-
cantly in the next few years.
Exports directly account for
90,000 jobs in our county and
region. This success is because
our manufacturers, growers, and
service providers are reaching
overseas to help grow their busi-
nesses. Economists tell us that
our economic recovery depends
on a robust export market and
that means we must bring jobs
back to our country from over-
seas.
The Riverside County
Office of Foreign Trade is doing
just that. We provide export
financing, assistance with diplo-
matic relations with foreign
governments, and we’ll help
you identify markets that are
looking for your products. We
also find investor financing,
both foreign and domestic, and
will assist you with our fast
track processing of your busi-
ness expansion or start up. We
will serve as your one-stop loca-
tion for all you exporting and
trade needs.
Please contact our
Commissioner of Foreign
Trade, Tom Freeman at the
continued on page 39
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Banks in the Inland Empire
Ranked by Total Assets, 4th Quarter Data 2011
Bank Name Tangible Assets $ % Tangible Capital % Tangible Capital % Risk Based Income $ Top Executive/Title
Address (Headquarters) % Change ( R.O.A.E.) Ratio Capital Ratio Address (I.E.) if different
City, State, Zip City, State, Zip
Phone/Fax
E-Mail Address
Bank of Hemet 439,763,000 18.24% 11.76% 14.79% 10,955,000 Kevin R. Farrenkopf
20. 3715 Sunnyside Dr. -6.25% Chief Executive Officer
Riverside, CA 92506 (951) 248-2000/784-5791
kfarrenkopf@bankofhemet.com
American Security Bank 423,967,000 7.90% 9.89% 14.67% 4,218,000 David T. Blankenhorn/CEO
21. 1401 Dove St. 12.20% 2163 Compton Ave.
Newport Beach, CA 92660 Corona, CA 92881
(951) 739-7171/(949) 263-1290
www.amsecbank.com
Security Bank of California 412,021,000 3.51% 12.09% 16.08% 2,390,000 James A. Robinson
22. 3403 Tenth St., Ste. 100 14.55% Chief Executive Officer
Riverside, CA 92501 (951) 368-2265/368-2271
ccanale@securitybankca.com
Community Commerce Bank 313,489,000 6.27% 12.86% 15.17% 2,701,000 William M. Lasher
23. 390 W. Foothill Blvd. -19.34% Chief Executive Officer
Claremont, CA 91711 (909) 625-7891/265-0342
www.ccombank.com
CommerceWest Bank, N.A. 296,907,000 3.55% 14.09% 22.51% 1,406,000 Ivo A. Tjan
24. 2111 Business Center Dr. -11.76% Chairman, President & CEO
Irvine, CA 92612 (949) 251-6959/251-6958
www.cwbk.com
Commerce National Bank 236,480,000 3.09% 11.94% 18.29% 676,000 Mark E. Simmons/President & CEO
25. 4040 MacArthur Blvd., Ste.100 -9.96% 279 E. Orangethorpe Ave.
Newport Beach, CA 92660 Fullerton, CA 92832
(714) 451-8650/578-6727
msimmons@commercenatbank.com
Inland Community Bank, N.A. 223,209,000 -1.77% 12.26% 17.26% 594,000 James S. Cooper
26. 3999 E. Inland Empire Blvd. -28.16% Chief Executive Officer
Ontario, CA 91764 (909) 481-8706/481-9928
jcooper@icbbank.com
Pacific Premier 210,859,000 -197.73% 1.49% 3.09% 10,008,000 Steve Gardner
27. 1711 E. Palm Canyon Dr. -17.80% CEO
Palm Springs, CA 92264 (760) 325-4442/325-1138
www.ppbi.com
First National Bank of California 167,629,000 -2.38% 11.65% 16.83% 80,000 John R. Clayton
28. 3727 Arlington Ave. -6.96% President & CEO
Riverside, CA 92506 (951) 788-2265/788-9683
www.fnbnorcal.com
continued on page. 25continued from page. 20
COMPUTER/TECHNOLOGY
Lost in the Digital Age
By J. Allen Leinberger
Years ago, homes had draw-
ing rooms or parlors. After the
floor model radios were added,
they became living rooms. That
stayed true with the addition of
the TV. Of course, the furniture
was moved so that attention was
turned towards the screen and
away from the fireplace.
Today we have entertain-
ment rooms, or home theater
rooms. Some even get to call
them our man cave. What
changed? Technology. The
faster the digital age of flat
screens, DVDs, computers and
smartphones grows and evolves,
the faster the rest of our lives
change. Consider the dashboard
of your car. The time was when
an AM radio and an air-condi-
tioned control were fancy. Back
in 1964, James Bond in
“Goldfinger” had that strange
“Homer” device that let him fol-
low the villain’s limo at a dis-
tance; but the chances of you
and me having a way of tracking
someone or checking an elec-
tronic map as we drove, were
the stuff of dreams then.
Today who would want a car
without a GPS system? While
we’re at it, we need some sort of
OnStar and LoJack as well as an
entertainment panel for down-
loading and playing music that’s
controlled by vocal command.
Don’t forget phone communica-
tion. Keyless entry gets almost
forgotten in the crowd.
Attached to your belt or down in
your purse is the now mandato-
ry smartphone. It can put you
into instant communication with
people at home or around the
world. It can start your car at a
distance. It can control the TV,
the home security system, the
microwave—and even a kid’s
radio controlled car. It can find
out the acting career of the girl
in the pink dress in the T-Mobile
commercial or Maxwell the pig
in the GEICO commercial.
Has it changed your life? Of
course. Ask any jeweler. Few of
us wear watches these days.
Some of us may wear one as an
accessory or a piece of jewelry,
but we no longer need one to tell
time. We can simply look at the
front page of the smartphone. Or
ask SIRI if she works for you.
Maps are no longer needed
to find a particular address.
Even the AAA triptychs, which
my dad swore by—advising him
of upcoming construction
detours driving across coun-
try—serve little purpose today.
Now you can get that info on the
smartphone. Come to think of it,
you don’t need a phone book
any more. Your smartphone has
all the information you could
need. The reason that many
local newspapers are slowly
dying is that most all of the
news and information you could
want, you already know by the
time the paper is delivered
tomorrow—sports’ scores, city
continued on page 25
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Aspen Logistics, Inc. Appoints Christopher Ticknor as Executive Director of
Business Development
Aspen Logistics
announced the appointment of
Christopher Ticknor as execu-
tive director of business devel-
opment. In his new role,
Ticknor will report to Connie
Anderson, CEO, and will be
responsible for leading Aspen’s
efforts to increase market share
and brand recognition.
Ticknor’s key focus will be
performance management,
defining the most efficient way
to drive the growth of their
industry leading solutions and
customer acquisition. His focus
will be on creating analytics
and corporate strategies that
impact Aspen’s business
results. Ticknor will also man-
age the company’s marketing,
branding, and public relations
strategies.
With 10 years of sales and
marketing experience across
various industries, Christopher
brings strong leadership and
innovative strategies to his new
role at Aspen, overseeing both
the sales and marketing depart-
ments.
Christopher started at
Aspen Logistics in 2008 as
marketing manager. He was
tasked with designing best-in-
class campaigns that would
allow Aspen to be an industry
leading brand in their core cus-
tomer markets. After numer-
ous awards and accolades
Aspen is now recognized as a
leading provider in the western
United States. Ticknor has
launched social media pro-
grams and marketing cam-
paigns that were notable, and at
the time essentially unheard of
within the industry. On top of
many media interviews, he was
asked to speak at the annual
industry conference put on by
the Warehouse Education
Research Council, as well as
received an award by the
Internet Marketing Association
for his marketing efforts.
Prior to joining Aspen,
Ticknor worked for four years
with Mazda USA under their
marketing division. He
worked in customer and dealer
relations before moving on to
Sprint Nextel (currently
Sprint). In the two years at
Sprint, Christopher managed
business-to-business sales
among small- to medium-sized
companies in Orange
County—one of the cell serv-
ice provider’s most profitable
markets.
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speaker and author who has
encouraged people around the
world, from the Virgin Islands
to Barbados. She is a domestic
violence counselor, mentor,
and active community volun-
teer (police, prison ministry,
hospital). 
Winners...
continued from pg. 5
Hilda Kennedy, current
president of NAWBO-IE was
presented with the
Acknowledging NAWBO
Individuals That Achieve
(ANITA) Award for her dedi-
cation and outstanding service
to NAWBO-IE. Hilda is the
founder/president of AmPac
Tri State Certified
Development Company (CDC)
Three well-deserved young
ladies received scholarships:
Nicole Kabath Johnny, a
finance major at Azusa Pacific
University, along with Ashley
Patnode and Yukasa Shida who
are graduate students at
California State University,
San Bernardino. 
About NAWBO: One of 70
chapters nationwide, NAWBO-
IE is the organization of choice
for women business owners in
the Inland Empire, and is also
a strong voice in Sacramento
for public policy issues affect-
ing women-owned businesses.
To find out more about the
vision and objectives of
NAWBO-IE, the benefits of
joining or becoming a corpo-
rate partner, please visit
www.nawbo-ie.org
Pellson Lau is the regional
manager of the Export Solutions
Group in the Office of
International Trade for the
United States Small Business
Administration (SBA) located at
the United States Export
Assistance Center (USEAC) in
the city of Ontario. The region
includes Southern California
and the State of Arizona.
Pellson has extensive expe-
rience in the international com-
mercial banking industry in
Hong Kong, San Francisco and
Los Angeles. His expertise
includes international trade
operations, small business and
commercial lending, credit
review/administration, and vari-
ous United States government
guarantee loan programs; SBA
7a, SBA Export Loans and
E x p o r t -
Import (EX-
IM) Bank of
the United
States. 
He holds
a masters
degree in
b u s i n e s s
Administration from the
University of Southern
California, a banking diploma
from (Ifs) School of Finance in
the United Kingdom and is an
enrolled agent licensed by the
International Revenue Service
(IRS).
Pellson Lau, Regional Manager,
Export Solutions Group
Inland Empire U.S. Export
Assistance Center
3110 East Guasti Rd., Ste. 465,
Ontario, CA 91761
Tel: 909-466-4136
Pellson Lau
Pellson Lau
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Banks in the Inland Empire
Ranked by Total Assets, 4th Quarter Data 2011
Bank Name Tangible Assets $ % Tangible Capital % Tangible Capital % Risk Based Income $ Top Executive/Title
Address (Headquarters) % Change ( R.O.A.E.) Ratio Capital Ratio Address (I.E.) if different
City, State, Zip City, State, Zip
Phone/Fax
E-Mail Address
Premier Service Bank 141,256,000 -29.54% 7.56% 10.78% 2,186,000 Karry L. Pendergast
29. 3637 Arlington Ave. -10.55% Chief Executive Officer
Riverside, CA 92506 (951) 274-2400/274-2410
kpendergast@premierservicebank.com
Desert Commercial Bank 140,905,000 -15.24% 10.35% 13.76% 1,914,000 Tony J. Swartz
30. 44-801 Village Ct. -14.11% Chief Executive Officer
Palm Desert, CA 92260 (760) 340-7595/340-7599
www.desertbanking.com
Mission Oaks National Bank 137,650,000 -28.82% 9.19% 13.56% 3,032,000 Gary Deems
31. 41530 Enterprise Circle S. -10.21% President & CEO
Temecula, CA 92590 (951) 719-1200/719-1201
www.missionoaksbank.com
First Mountain Bank 140,400,000 -2.31% 10.43% 12.54% 270,000 John G. Briner
32. 40865 Big Bear Blvd. 5.53% Chief Executive Officer
Big Bear Lake, CA 92315 (909) 866-5861/866-9247
www.firstmountainbank.com
Palm Desert National Bank 125,754,000 -266.93% 1.64% 3.61% 4,430,000 Richard D. Schneider
33. 73-745 El Paso -1.54% Chief Executive Officer
Palm Desert, CA 92260 (760) 340-1145/340-1387
kmcguire@pdnb.com
Golden State Bank 104,972,000 -50.68% 6.31% 9.16% 4,272,000 Tom Byington
34. 1080 W. Foothill Blvd. -27.84% Chief Executive Officer
Upland, CA 91786 (909) 981-8000/579-6369
www.goldenstatebusinessbank.com.com
Chino Commercial Bank, N.A. 109,606,000 8.51% 9.66% 16.46% 666,000 Dann H. Bowman
35. 1551 S. Grove Ave. 13.51% Chief Executive Officer
Ontario, CA 91761 (909) 230-7600/230-5595
dannhbowman@chinocommercialbank.com
Commerce Bank of Temecula Valley 45,978,000 -3.06% 20.13% 25.20% 325,000 Donald W. Murray
36. 25220 Hancock Ave. -43.17% President & CEO
Murrieta, CA 92562 (951) 973-7400/973-7401
bdemmin@commercebanktv.com
BBVA Bancorner USA na na na na 4,145,000 Manolo Sanchez
37. 815 W. Holt Blvd. na President & CEO
San Bernardino, CA 91762 (909) 460-0129/460-0679
www.bbvabancomerusa.com
continued from page. 22
council votes, and the stock market.
This is more than just the age of
instant gratification. It is the age of
instant knowledge.
Movies have been forced to go to IMAX and 3D in order to pro-
vide an entertainment experience that you can’t get on a 52-inch flat
screen in the entertainment room. And they know that you can order
their films from On Demand, Netflix or Apple TV—or even the kid’s
video game control in about three months. And, as I predicted to you
about three years ago, cable and DVD now can play 3D in your home
on the 3D TV.
If you can Google information, why would you buy the kids an
encyclopedia? Why buy a book at all. You can download an e-book
or an audiobook for the iPod.
Ask any radio station. Most stations are like giant iPods. There
are no vinyl records anymore. There are no turntables and no tape
recorders. And they have more music in their computer libraries than
most could stock in a record room back in the old 20th century. Back
then there were guys who made a living as format brokers. They’d
find a station that had just stopped playing country songs, for exam-
ple. Then they’d buy their old country library cheap, and find a sta-
tion that was looking to start playing country. They’d show up out
front with a trunk full of old albums and 45s. (Remember 45s?)
Hey, don’t laugh. I grew up with one of those old brown and gold
RCA 45 RPM players. We also had a six-foot long “hi-fi” in the liv-
ing room but that was for playing my parents “good” record albums
on. The amazing part of all of this change is that it will not stop here.
Technical changes grow exponentially. Save this article and pull it
out (or download it) five years from
Lost in the...
continued from pg. 22
continued on page 43
Paying to play in Mexico
The bribery scandal involving Walmart in Mexico could open
a window into the culture of corruption that pervades the country
and retards its economic progress.
If we’re lucky.
The retail giant allegedly paid at least $8.5 million to
“gestores,” people who work as facilitators to secure government
permits and see that transactions are completed.  Many people
suspect that at least some of that money was used to bribe offi-
cials.  The New York Times, which broke the story, has reported
that Walmart might have paid an additional $16 million directly
to local government officials.
Most people believe the allegations, and aren’t surprised.
Bribery and extortion at all levels of Mexico’s government are as
well known as the sloth with which officials usually process
requests for permits.  Even local postal carriers have been known
to knock on doors and ask for handouts.  Those who don’t “coop-
erate” don’t get their mail.
So people widely believe Walmart did something to enable it
to open more than 2,000 stores in Mexico the past two decades
with such little trouble.  The company reportedly opened a new
store in Mexico every day last year.
U.S. observers are scandalized by the allegations, and
Congress has opened an investigation.  In Mexico, where the
bribery allegedly occurred, however, no official investigation has
been called, at any level, and no local government has made any
move to prosecute, or even officially investigate.
Could it be that they’re afraid continued on page 35
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SAVE THE DATE
HOUR GLASS ART GALLERY
Modern Day Slavery/Sex Trafficking
Awareness Exhibit
May 19th, 2012
8200 Haven Ave. Ste. 103
Rancho Cucamonga, CA 91739
909-941-9300
3-5 p.m.. Preview
5-7 p.m. VIP Reception
8-9 p.m. Special 
Guest Speaker Dr. Ken Morris
and much more...
Join us in walking the Red Carpet for an evening of
education through art and spoken word. View captivating
images and multi-media presentations as you sip wine,
enjoy live music and learn from prominent activists
speakers about this terrible issue and how we
can make a difference.
Dr. Ken Morris is 3x Great Grandson of Frederick
Douglas and Booker T. Washington
For more information visit
www.HourGlassArtGallery.com
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MANAGEMENT
8 “Be-Attitudes” of Holding People Accountable
By Bob Whipple: MBA, CPLP
A frequent refrain of top
managers is “we need to do a
better job of holding people
accountable.” Accountability
seems to be the mantra for
organizational get-well pro-
grams these days. One can
agree with this in part, and yet
there is an aspect of accounta-
bility that feels like a cop-out.
The key to leadership is to
create an environment where-
by people do the best they can
because they want to do it.
When employees know it is
clearly in their best interest to
give their maximum discre-
tionary effort to the organiza-
tion, managers don’t have to
crack the whip as often.
Imagine working in an envi-
ronment where people do the
right things not because they
are expected, but because it is
in their best interest. In that
atmosphere, holding people
accountable would nearly
always be a positive occur-
rence rather than negative.
How refreshing!
It is the actions, attitudes,
and intentions of leaders, not
the rank and file, that make
the environment of either rein-
forcement or punishment the
habitual medication for indi-
vidual performance issues.
Let’s examine 8 attitudes or
behaviors of leaders that can
foster a culture where holding
people accountable is a pre-
cursor to a feeling of celebra-
tion instead of a sentence to
the dungeon.
1. Be Clear About Your
Expectations. It happens
every day. The boss says,
“You did not file the docu-
ments correctly by client; you
totally messed up.” Then, the
assistant says, “You never told
me to file them by client, so I
used my initiative and filed
them by date because that is
what they taught us in Record
Retention." Holding people
accountable when the instruc-
tions are vague is like scolding
an untethered horse for wan-
dering off the path to eat
grass.
2. Be Sure of Your
Facts. A manager learned this
painful lesson early in his
career. He gave his adminis-
trative assistant a letter to type
for a customer. When he got it
back, the letter was full of
obvious errors. He immediate-
ly held her accountable for the
sloppy work and called her
into a conference room to let
her know of his disappoint-
ment. When he told her about
the errors, she said, “Well if
you had taken the time to
notice the initials on the bot-
tom of the letter, you would
have seen that I farmed that
work out to Alice because I
was busy with other things. I
did not type that letter.” Gulp.
The manager tried to cover
with, “I am glad, because your
work is usually higher quality
than that,” but the irrevocable
damage had been done. If you
are going to accuse someone
of sloppy work, make sure it
was done by that person.
3. Be Timely. If there is
an issue with performance ver-
sus stated expectations, bring
the matter up immediately. If
you wait for a couple days
before trying to bring up the
issue, it just tends to cloud and
confuse the person who did
not meet expectations. If a
boss says, “You did not
answer the phone in the prop-
er way last week,” how is the
employee supposed to even
remember the incident?
4. Be Kind. Always
apply the Golden Rule liberal-
ly. If you had a lapse in per-
formance, justified or not,
how would you want to get the
information? Keep in mind
that some people are more
defensive than others, so if
you like your feedback
“straight from the shoulder,”
tone it down when dealing
with a particularly sensitive
individual.
5. Be Consistent. If you
are a stickler for certain
behaviors, make sure you
apply the discipline consis-
tently. Coming down hard on
Mike for being late for work
can seem unfair if you habitu-
ally let Mary waltz in 45 min-
utes after the start of the shift.
Always avoid the appearance
of playing favorites.
Recognize that, as a human
being, you do have differences
in your attitudes toward peo-
ple, but when holding people
accountable, you must apply
the same standards across the
board.
6. Be Discreet.
Embarrassing a person in pub-
lic will create a black mark
that will live for a long time. If
there is an issue of perform-
ance, share the matter with the
individual privately and in a
way that upholds the dignity
of the person. This issue also
refers to the Golden Rule.
7. Be Gracious.
Forgiving a person who has
failed to deliver on expecta-
tions is sometimes a way to set
up better performance in the
future. Get help for individu-
als who need training or
behavior modification. A
leader needs to be mindful of
his or her personal contribu-
tion to the problem through
past actions, like not dealing
with a problem when it is
small. If the current infraction
is a habitual problem or one
born out of laziness, greed, or
revenge, then stronger meas-
ures are needed. People cannot
be allowed to continually fail
to meet expectations. The cor-
rective measures will be based
on the severity and longevity
of the problem. One caveat:
gracious behavior cannot be
faked, so be sure you are calm
and have dealt with your own
emotions before speaking to
the employee.
8. Be Balanced. This is
an incredibly important con-
cept. There is nothing written
on a stone tablet that says all
forms of accountability must
be negative. In fact, most peo-
ple love it when someone
holds them accountable for all
the wonderful things they
have done along the way. If we
view accountability as both a
positive and a corrective con-
cept, then we can remove
much of the stigma associated
with the word. When we hear
a top manager say, “We need
to hold our people account-
able,” it means negative feed-
back in most cases. This is an
easy thing to change by simply
modifying our pattern of feed-
back.
Holding people account-
able is a great concept if it is
used in a consistent, kind, and
thoughtful way. Try changing
the notion of accountability in
your work area to incorporate
the 8 “Be-Attitudes” above,
and you will see a significant
improvement in your culture.
For additional informa-
tion, contact Bob Whipple at
bwhipple@leadergrow.com,
(585)-392-7763, or through
his website, leadergrow.com
or blog,
thetrustambassador.com.
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Ramona Season… All fourth graders in the Hemet and San
Jacinto Valley enjoyed a full performance at the Ramona Bowl.
Although it was warm, the students were enthusiastic about the
show. Before the actual performance, there were demonstrations
of wool spinning and panning for gold as well as performances
by dancers and gunslingers. 
The fourth grade has been invited to this free performance
since 1964 because the California State Standards for fourth
grade history covers the Native Americans in California and how
they were made homeless by the incoming Spanish and
Americans.
The story of “Ramona” was written by Helen Hunt Jackson
in 1884 to show the plight of the Native Americans—when her
report on the needs of the Native Americans did not get the
response from the government that she wanted. She hoped
“Ramona” would do for the Native Americans what “Uncle
Tom’s Cabin” had done for the African Americans. A playwright,
Garnet Holme, was hired by the citizens of Hemet and San
Jacinto to write a play based on the novel written in 1923.  Since
then, well over a million visitors have been entertained and edu-
cated by the hundreds of cast members and volunteers that come
together each year to bring to life a story of early California that
is so important and compelling that it has endured for almost nine
decades. For those out-of-state and international visitors who
want to have a unique experience while visiting the Inland
Empire region of Southern California (Riverside and San
Bernardino Counties), the Ramona Pageant is a once in a lifetime
experience you will never forget!
The Ramona Pageant has been presented in the Ramona
Bowl for 89 seasons and is our nation’s longest running outdoor
drama.  “Ramona” is performed every spring in April and May.
We invite you to experience the excitement, the drama, the pas-
sion and the pageantry that is “Ramona!”
INLAND EMPIRE People and Events
Three University of Redlands
Students Receive Fulbright Awards
University of Redlands students Kevin Jamison, Ricardo Anzar
and Emily Brown have been selected as Fulbright scholars from the
university and will travel to Japan and Spain this summer to conduct
research and teach, respectively. In addition, Joanna Lalas has been
chosen as an alternate Fulbright scholarship recipient to teach in
Malaysia.
This year’s recipients continue the strong showing of Fulbright
scholars at Redlands, which has sent students abroad on such schol-
arships each year for the past five.
University of Redlands Business Administration Professor Jack
Osborn, who assists interested students in the application process for
a Fulbright, said, “When you compare our ratio of applicants to
awards, Redlands is highly competitive with the major research insti-
tutions.”
Anzar, who is the first member of the university’s Pi Chi fraterni-
ty to receive a Fulbright scholarship, will teach in Spain. Anzar
excels in the classroom where he majored in Spanish and Latin
American studies but also is an outstanding athlete, part of the uni-
versity’s track and field team.
Brown, who is pursuing a degree in global business and Spanish,
will be teaching students in Spain for her Fulbright grant. She is
extremely involved in the university as a tutor in the School of
Business and as an assistant at the office of Alumni Relations.
Jamison, a global business and Asian studies graduate was awarded a
Fulbright to do research in Japan.
Twelve Redlands students have continued on page 39
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Employment Services/Agencies
Ranked by Number of Offices in the Inland Empirecontinued from page. 13
Company Name Offices I.E. Employees I.E. # of Searches/Year Avg. Candidate Services Top Local Executive
Address Companywide Prof. Recruiters Search Area Salary Range Title
City, State, Zip Yr. Estab.  I.E. Type of Search Fee Phone/Fax
E-Mail Address
Amvigor Staffing Services 1 15 200 Varies by Skill Engineering, Technical, Vijay Telkikar
13. 1943 N. Campus Ave., Ste. B-158 1 2 I.E., Orange/L.A. Counties Contingent Computer SW (Baan, SAP, Etc.), Director
Upland, CA 91786 1987 Administrative (909) 920-5037/920-5040
amvigor@yahoo.com
Cutting Edge Staffing 1 6 WND $7-100,000 Lt. Industrial, Lisa Fuess
14. 41750 Winchester Rd. Ste. L 1 N/A I.E., Orange Counties Medical President
Temecula, CA 92590 2001 (951) 600-1400/600-1446
lfuess@ce-staffing.com
Gage & Associates 1 3 200 $50-150,000 Permanent Arthur M. Gage
15. 5170 Palisade Cir. 1 6 I.E. Executive Recruitment President
Riverside, CA 92506 1976 (951) 684-4200/686-5070
Helpmates Staffing Services 1 9 WND N/A Clerical Sonya Westerman
16. 9267 Haven Ave., Ste. 180 6 6 Inland Empire, So. Cal. Accounting, Technical Regional Director
Rancho Cucamonga, CA 91730 1972 Light Industrial (909) 484-2688/484-2699
JM Staffing 1 WND WND $15-150,000 Temp-to-Hire, Clerical, Chiquita Belle
17. 540 E. Foothill Blvd., Ste. 200 3 5 USA Technical, Accounting, Contract Manager
San Dimas, CA 91773 1983 Mgmnt., Light Industrial (800) 560-0402/(909) 599-3598
cbc@jmstaff.com
MacNaughton Associates 1 2 6-10 $150,000 Executive Search Dr. Gregory Grat
18. 1155 Via Vallaria 1 1 Higher Education 35% of 1st Year Salary Permanent Chancellor, RCCD
Riverside, CA 92506 1993 (951) 788-4951/788-4953
Mgmt. Recruiters, I.E. Agency 1 2 200 $50,000 Construction/Engr. Arch. Maurice R. Meyers
19. 18 E. States St. 1,000 3 International Manager
Redlands, CA 92373 1986 Contingency (909) 335-2055/792-4194
maurice@mrredlands.com
Olympic Staffing Services 0 300 WND Varies Temporary Michael J. Lamp
20. 333 E. Concours St., Ste. 7100 5 5 Inland Empire Permanent President
Ontario, CA 91764 1983 Staffing (909) 985-2389/931-0279
Resume Recruiters 1 4 50-100 $40,000-120,000 Direct Hire Chalana Potts
21. 2910 S. Archibald Ave. 0 6 I.E., Orange, CFO
Ontario, CA 91761 2006 Los Angeles Counties (951) 264-5477/(810) 855-6047
chalanapotts@resumerecruiters.com
Riverside Personnel Services, Inc. 1 5 WND $25,000-75,000 Full/Part time, Temporary, Susan Mitchell/Zelma Beard
22. 3590 Central Ave., Ste. 200 1 5 Inland Empire Employer Paid Accounting/Office Support, Founders
Riverside, CA 92506 1978 Direct Hire (951)788-7900/788-1676
Spherion 1 5 N/A Varies by Skill Full Service, Administration, Stephanie Mitchel
23. 3602 Inland Empire Blvd., Ste. A130 900 3 Lt. Industrial, Branch Manager
Ontario, CA 91764 1964 Office Support (909) 941-1600/941-1709
Ultimate Staffing Service 1 6 na Light Industrial, David Lillie
24. 3633 Inland Empire Blvd. 90 4 All I.E. Clerical, Warehouse, Service Manager
Ontario, CA 91764 1994 Employer Paid Temp, T-H, Direct Hire (909) 466-6099/483-2031
inland@ultimatestaffing.com
prehensive economic blueprint.
My plan calls for Congress to:
• Dramatically reduce non-essential federal spending and
restore fiscal sanity to give American businesses the stability, certain-
ty and confidence they need to expand and hire new employees.
• Enact sweeping regulatory relief that will repeal hard-to-jus-
tify, job-killing regulations.
• Lower the U.S. corporate tax rate to no more than 25%.
• Strengthen and make permanent the Research and
Development tax credit from 14% to 20% to give companies a long-
term incentive to expand and produce products here in the United
States.
• Develop a bi-partisan, comprehensive, national manufactur-
ing strategy to create well-paying American jobs and to promote U.S.
innovation, economic growth, sustainability and competitiveness.
• Identify current impediments to manufacturing. Make “Made
in America” matter again.
• Embrace an “all of the above” approach to domestic energy
production.
• Promote a global trade policy that opens more international
markets to U.S. goods by reducing continued on page 39
Making “Made...
continued from pg. 3
portfolios while rental rates are
expected to increase slightly in
2012. The base for the first quarter
represented 4.9m square feet under construction and represents a 20
percent increase over the previous quarter. This year is expected to
see more speculative construction starts, especially in the big box
type buildings. 
“There are promising signs of stabilization this year despite this
quarter’s activity and absorption being down from the same time last
year,” said Lee & Associates Riverside President David Illsley. “We
are still seeing investors actively pursuing assets and existing tenants
renewing leases, which is a good indication of things looking up this
year.” 
Other report highlights, which were prepared by Caroline Payan,
marketing and research director of Lee & Associates Riverside,
include market absorption, vacancies, sales prices and lease rates and
projects under construction. The report is divided into three market
segments: East Valley, Corona/Norco and Southwest Riverside
County. 
CABLE COMPANY KEEPS ITS INLAND EMPIRE
PIPELINE
Real Estate...
continued from pg. 18
continued on page 38
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Not Heard Through The Grapevine Accountemps Survey: Lack of Communication Top Management Mistake
The most common manage-
ment mistake has an easy rem-
edy: don’t keep employees in
the dark. In a new
Accountemps survey, 41 per-
cent of chief financial officers
(CFOs) interviewed said lack
of communication between
staff and management is the
most frequent misstep compa-
nies make in managing their
teams. Lack of recognition and
praise was cited by 28 percent
of respondents.
The survey was developed
by Accountemps, the world’s
first and largest specialized
staffing service for temporary
accounting, finance and book-
keeping professionals. It was
conducted by an independent
research firm and is based on
interviews with more than
1,400 CFOs from a stratified
random sample of U.S. compa-
nies with 20 or more employ-
ees. “Employees want to be
kept in the loop and feel appre-
ciated,” said Max Messmer,
chairman of Accountemps and
author of “Human Resources
Kit For Dummies”® 2nd edi-
tion.” An organization can only
be successful if its employees
have the information and sup-
port they need to do their jobs
well and a forum for two-way
communication.”
Accountemps highlights
five things managers should
say to employees on a regular
basis:
1. “Here’s what’s happen-
ing.” Whether it’s updates on
the company’s financial per-
formance, department initia-
tives or group projects, keep
staff abreast of organizational
information that affects them
and their responsibilities.
Keeping people in the dark will
lead to tension and rumors.
2. “Do you have what you
need?” Take the time to find
out if your team members have
the right resources to perform
their work effectively.
3. “Thank you.” Thank
and praise staff who go above
and beyond. Call attention to
successes by highlighting them
in staff meetings and sending a
groupwide email recognizing
those who helped and copying
relevant managers.
4. “What challenges are
you facing?” Often, employees
are hesitant to voice concerns
when problems arise. It’s
essential to proactively ask
staff members what’s going on
and how you
may be able to
help.
5. How can
we improve the
c o m p a n y ? ”
Invite staff mem-
bers to suggest
things they can do to help
achieve business objectives.
You may be pleased to discov-
er how innovative and
resourceful your employees
are.
CFOs were asked, "What one mistake do companies make most in man-
aging their employees?" Their responses:
Lack of communication between staff and management 41%
Lack of recognition and praise 28%
Lack of training, development and/or educational opportunities 11%
Lack of flexibility in work schedules 8%
Lack of authority given to employees 6%
Don’t know/no answer 6%
100%
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Law Firms
Ranked by Number of Attorneys in the Inland Empirecontinued from page 11
Firm # Attorneys in I.E. Specialties Clientele # Offices in I.E. Office Manager Local Managing Partner
Address # Partners in I.E. # Offices Co. Wide in I.E. Title
City, State, Zip Phone/Fax
E-Mail Address
Roth Carney Knudsen, LLP 3 Litigation, Labor and Employment WND 1 Richard D. Roth Richard D. Roth
20. 3850 Vine St., Ste. 240 3 Law, Land Use, Zoning, 0 Attorney
Riverside, CA 92507 Environmental, Media Law, Trademark Law (951) 682-6500/682-6591
rroth@rothcarney.com
Kring & Chung, LLP 3 Construction Law, Business Law, Growing Inland Empire Businesses, 1 Kim Cantrall John R. Blakeley, Esq
21. 3602 Inland Empire Blvd., Ste. A120 2 Insurance Law, Employment Law, Construction Contractors 4 Office Manager Partner
Ontario, CA 91764 Family Law, Estate Planning (909) 941-3050/941-4499
jblakeley@kringandchung.com
DesJardins and Panitz, LLP 2 Civil & Business Litigation, WND 2 Carmen Gil Michael DesJardins
22. 3838 Orange St. 2 Real Estate, Bankruptcy 2 Office Manager Managing Partner
Riverside, CA 92501 (951) 779-1501/779-8379
www.djplawyers.com
Dickman & Holt 2 Civil Litigation, Construction, Real Estate, Owners, Contractors, 1 Montessa D. Holt John G. Dickman
23. 3638 University Ave., Ste. 212 2 Employment, Business Design Professionals, 1 Partner Partner
Riverside, CA 92501 Litigation, Premises, Equipment Suppliers, (951) 738-1337/683-3670
Liability Defense Engineers
Epsten Grinnell & Howell, APC 2 Community Assoc., Enforcement Litigation CC+R Home Owners 1 Linda Adams, Esq. Jon Epsten
24. 41870 Kalmia St., Ste. 160 0 Councils; Assessment Correction Services; Const. Associations, Corporate 2 Managing Partner
Murrieta, CA 92562 Defect Litigation; Reconstruct. Support (951) 461-1181/461-2916
jepsten@epsten.com
The Miller Law Firm 2 Construction Defect Homeowners Associations 1 Rachel Miller Thomas E. Miller
25. 620 Newport Center Dr., Ste. 700 2 Property Managers 7 Attorney CEO
Newport Beach, CA 92668 Home Owners (800) 403-3332/(949) 442-0646
Mugg & Harper, LLP 2 Insurance Defense, Insurance Companies, 1 Diana Harper M. Mugg/L. Harper
26. 325 W. Hospitality Ln., Ste. 110 2 Personal Injury, Family Law, Cities, Counties, 1 Office Manager Managing Partners
San Bernardino, CA 92408 Civil, Business, General Litigation Governmental Agencies (909) 885-4491/888-6866
www.muggandharperlaw.com
Anderson & Kriger 1 Construction Homeowners 1 Barbara Follett Bill Sickinger
27. 2155 Chicago Ave., Ste. 300 1 Defect, Litigation 5 Office Administrator Managing Attorney
Riverside, CA 92507 (951) 787-7146/787-7168
www.a-k.com
Ferguson Law Firm 1 Govt. Relations, Civil Litigation, Lomas Outdoor Auction, 1 N/A James Cato Ferguson
28. 73101 Highway 111, Ste. 1 1 Land Use, Contract Disputes, Solid Waste Fairway Outdoor Advertising, 1 Partner
Palm Desert, CA 92260 Morris Communications (760) 776-8233/776-8255
Florida Power Light info@govlaw.com
Law Office of John T. Hranek 1 Probate, Estate Planning, Wills, Trusts, WND 1 N/A John T. Hranek
29. 28057 Bradley Rd. 1 Family Law, Bankruptcy, 1 Attorney
Sun City, CA 92586 Real Estate, Mediation (951) 679-6774/679-0834
hraneklaw@yahoo.com
Law Offices of Sal Briguglio 1 Corporate and Business, WND 1 N/A Sal Briguglio
30. 9333 Baseline Rd., Ste. 110 0 Probate, Family and Criminal Law 1 Partner
Rancho Cucamonga, CA 91730 (909) 980-1100/941-8610
litiga8@aol.com
National Winner:
Wendy Navarro, Saige Nicole’s
Specialty Baby & Toddler
Boutique, Home-Based Small Business of the Year – Tustin, CA
Region IX Award Winners:
Jeff Estep, Heritage Global Solutions, Inc, Veteran Small
Business Champion – San Juan Capistrano, CA
Lily Otieno, Infinity Business Solutions, Minority Small
Business Champion of the Year – Buena Park, CA
State of California Winner:
Ara Tchaghlassian, American Tire Depot, Entrepreneurial
Success – Riverside, CA
District Award Winners:
Marcos and Carmen Montalvan, Montalvan Sales, Inc., Small
Business Persons of the Year – Ontario, CA
Todd Chism, PatioShoppers.com, Inc., Small Business Person
of the Year Runner Up – Murrieta, CA
Natividad Jaime, Robin Hood Archery, Exporter of the Year –
Indio, CA
Reed Hauge, All-Safe Pool Safety Products, Inc., Family
Owned Business of the Year – Orange, CA
Hector Hernandez, Capital Bank, Financial Services Champion
of the Year – San Juan Capistrano, CA
Ted Fuentes, Alliance Resource Group, Inc., Veteran Small
Business Champion of the Year Runner-Up – Aliso Viejo, CA
Chris Lynch, Irvine Chamber of Commerce, Small Business
Champion of the Year – Irvine, CA
The Santa Ana District covers the counties of Orange,
Riverside, and San Bernardino.
These individuals will be recognized at the 49th Annual Small
Business Week Awards event on June 5th at the City National Grove
of Anaheim. The National Award Winner has also been invited to
participate in the National Small Business Week Awards activities
taking place the week of May 20th in Washington, D.C. For more
information about the local awards’ event, please contact Doug
Dare at (714) 560-7467. To RSVP or sponsor the event, please
visit www.49thannualsbwawards.eventbrite.com. For information
about National Small Business Week, please visit www.nationals-
mallbusinessweek.com.
U.S. Small...
continued from pg. 3
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San Manuel Band of Mission Indians Honors Four Non Profit Organizations
at Their Annual Yawa Awards Luncheon
The San Manuel Band of Mission Indians recently hosted their
Fourth Annual Forging Hope Luncheon to honor four outstanding
non-profit partners who have demonstrated the principles of Yawa’—
“a call to manifest one’s beliefs through action” while serving the
community.
With a longtime history of charitable giving throughout San
Bernardino and Riverside Counties, the San Manuel Band of Mission
Indians supports the belief in four specific program areas: education,
health, economic development, and special projects. Chairperson-
elect of the San Manuel Band of Mission Indians, Carla Rodriguez,
shared that their Yawa’ Awards “recognizes four organizations each
year that we felt have done the most for the community.” 
In the education program area, the San Manuel Band of Mission
Indians presented the 2012 Yawa’ Award to the American Indian
Science and Engineering Society. In order to better Native
Americans’ success in the sciences, AISES provides resources to
Native American pre-college, college, and graduate students, as well
as aiding early, mid, and executive-level professionals. Chair of the
Board of AISES, Mary Jo Ondrechen, expressed that “San Manuel
has been very supportive of [AISES]…and we’re very grateful for
today’s honor.”
Another recipient of the 2012 Yawa’ Award in the area of health
was the American Diabetes Association. As a non-profit, ADA is
devoted to life free of diabetes and all its related hardships. Stan
Morrison, a representative of ADA commended the San Manuel
Band of Mission Indians’ charitable giving as “one of the most sig-
nificant pieces of philanthropy I have ever seen.”
Family Service Association of Redlands received the 2012 Yawa’
Award in the area of economic development. For the last 114 years,
Family Service has assisted low-income and homeless families living
throughout the East Valley. Cheryl Heesen, executive director of
Family Services Association of Redlands, shared that receiving sup-
port from the San Manuel Band of Mission Indians is “critical
because non-profits are losing significant amounts of government
grants… and for organizations like San Manuel to step up to the plate
to make that difference is everything to us.”
Lastly, the San Bernardino Symphony Association received
recognition in the special projects division of the San Manuel Band
of Mission Indian’s charitable giving program. The Symphony
Association works to introduce school-age children to music
throughout the San Bernardino County region, and give them the
opportunity to meet and speak with professional musicians. Valerie
Peister, executive director of the San Bernardino Symphony
Association claimed: “the support of the San Manuel Band of
Mission Indians is crucial and deeply appreciated. Through the gen-
erous support of the San Manuel Band of Mission Indians, many non-
profit organizations have been able to survive and bring their servic-
es to those in need. Given that governmental funding has been dras-
tically pulled from non-profits, Rodriguez recognizes that “with the
economic weaknesses we have now, it’s very important that San
Manuel support non-profits because they are the ones that are mak-
ing a difference in the community.” Rodriguez went on to share that
a deeper importance to hosting the Yawa’ Awards and calling atten-
tion to the San Manuel Band of Mission Indians’ support of non-prof-
it groups was “to show [other organizations] exactly what we’ve
done, and encourage them to do the same.”
The Outlook provides brief quarterly snapshots of California’s
major regional economies, including forecasts of where indicators
such as employment and home prices are headed in the near-term
future. Visit Beacon Economics’ Regional Outlook website to see
what's happening with a wide variety of economic indicators in the
Inland Empire.
Positive Trends Continue for Labor Market
The labor market in the Inland Empire has shown positive growth
into 2012. Total nonfarm employment in the region posted gains each
consecutive month from July 2011 to January 2012—before dipping
slightly in February 2012. But even with this minor drop, which is
not necessarily a trend, the Inland Empire added approximately
25,000 nonfarm payroll jobs and reached a level of employment not
seen since 2009.
Consumer Spending on the Rise
Consumer spending in the Inland Empire region closed out 2011
on an upward trend. Indeed, between the second quarter of 2009 and
the fourth quarter of 2011, taxable sales in the region have risen each
consecutive quarter—growing over 20% overall during that time
frame.
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F o r  P l a n n i n g  2 0 1 2  A d v e r t i s i n g ,  M a r k e t i n g ,  a n d  P u b l i c i t y  W i t h
T h e  I n l a n d  E m p i r e  B u s i n e s s  J o u r n a l
JUNE
• Financial Institutions (1st Quarter, ’12) • Health Care & Services • Hospitals
• Travel and Leisure • High Technology • Savings and Loans
• Employment Agencies • Golf Resorts • Motorcycle Dealers
• Home Health Agencies • Senior Living Centers • Medical Clinics
• Economic Development (San Bernardino County) • What’s New in Hospital Care
JULY
• Manufacturing • Marketing/Public Relations • CPA Firms
• Distribution/Fulfillment • Media Advertising • Commercial Printers
• Credit Unions • Casual Dining • Ad Agencies/Public Relations Firms
• Event Planning • Building Services Directory • Largest Insurance Brokers 
• High Desert Economic Development • SBA Lenders
• Staff Leasing Companies Serving the I.E.
AUGUST
• Personal/Professional Development • Environmental • Largest Companies
• Employment/Service Agencies • Expansion & Relocations  • Small Package Delivery Services
• Health & Fitness Centers • Women in Commercial Real Estate • Tenant Improvement Contractors
• Caterers • Who’s Who in Banking • Credit Unions
SEPTEMBER
• Mortgage Banking • Health Care & Services • Largest Banks
• SBA Lending • Airports • Largest Hotels   
• Independent Living Centers • Who’s Who in Building Development • Golf Courses
OCTOBER
• Lawyers/Accountants-Who’s Who • Telecommunications • Internet Services
• HMO/PPO Enrollment Guide • Office Technology/Computers • Long Distance/Interconnect Firms
• Economic Development Temecula Valley • International Trade • Copiers/Fax/Business Equipment
• Financial Institutions (2nd Quarter, ‘12) • Holiday Party Planning • Private Aviation
NOVEMBER
• Retail Sales • Human Resources Guide • Commercial R.E. Development Projects
• Industrial Real Estate • Executive Gifts • Commercial R.E. Brokers
• Commercial R.E./Office Parks • Building and Development • Fastest Growing I.E. Companies
• Educational Services Directory • New Communities • Mortgage Companies
• Title Companies
DECEMBER
• Financial Institutions (3rd Quarter, ’12) • Health Care • 2013 “Book of Lists”
• Top Ten Southern California Resorts • Professional Services Directory • Business Brokerage Firms
• Temporary Placement Agencies
EDITORIAL FOCUS SUPPLEMENTS LISTS
2012 EDITORIAL SCHEDULE
JERRY D. MEADS  NEW WORLD INTERNATIONAL WINE COMPETITION
Presents
A WINE EXTRAVAGANZA • GOLD MEDAL SHOWCASE & AUCTION
HILTON ONTARIO AIRPORT
700 N. HAVEN AVE., ONTARIO CA 91764
Sunday, May 6th, 2012 • 4:00 P.M. to 7:00 P.M.
DONATION: $65.00 • AT THE DOOR: $75.00
Please make checks payable to:
Pomona Valley Habitat for Humanity
(Building Houses, Building Hope)
NO ONE UNDER 21  WILL BE ADMITTED—Bus ines s  A t t i r e—No Jeans ,  No  Sho r t s ,  No  T-Sh i r t s—Dres s  Code  En fo rced
• The Chinese economic stimulus package of $585 billion
announced in 2008, focused nearly 40% of its spending on envi-
ronmental and energy-efficient projects.
• U.S. EPA announces $90 million in funding will help elimi-
nate unsafe water sources, build infrastructure, and create jobs
in Native American and Alaska Native communities.
• $9.3 billion World Bank’s new commitments for transport
projects worldwide in fiscal year 2010 (July 1, 2009-June 30,
2010).
• ADB will increase its operations, including co financing, to an
annual average of $17.5 billion in 2010-2012 to respond effec-
tively to the demands from its developing member countries,
noting that Asia and the Pacific is home to two-thirds of the
world’s absolute poor. Infrastructure sector increase to 77% in
volume in 2010-2012. The share of investment in urban areas
will expand, with emphasis on water supply, sanitation, and
urban transport. Compared to 2006-2008, lending in education,
agriculture, and health will increase by as much as 100%.
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We can custom
design a label just
for you using:
Photos, Logos,
Colors, Invitations,
Themes.
4231 Winevi l le  Road
Mira Loma, CA 91752
(951)  685-5376 or (951)  360-9180
www.gal leanowinery.com
Tour the Historic Winery weekends from 2:00 pm to 4:00 pm or by appointment
Listed in the National Register of Historical Places
Weddings • Anniversaries
Birthdays • Special Events
Graduations • Holiday • Gifts
Wine Tasting Available Daily
RESTAURANT REVIEW
This and That — Good and Not So Good 
By Bill Anthony
This month I wish to intro-
duce you to Emma Jean’s
Holland Burger Cafe in
Victorville.  Then let’s take a
quick look at a few popular
casual chain restaurants and
see if we can agree on which
have improved the most or
went the other way.  I am not
going to waste your time dis-
cussing mashed potatoes or
smiles.......just the bottom
line....that is the good, better
and best or the worst and
worst of the worst. 
Now for Emma
Jean’s........home of the
famous Brian Burger located
on Old Route 66 in
Victorville.  The restaurant
was built in 1947 by Mr. and
Mrs. Bob Holland, thus the
name Holland Burger Cafe.
Emma Jean passed away in
1996 and her traditions still
live on in the restaurant today.
Her husband still runs the lit-
tle cafe with his son, Brian,
and wife, Shawna.  They serve
homemade food made from
scratch, just the way Emma
Jean would have done it.
The cafe is favored by
locals for its generous portions
and old-fashioned home cook-
ing.  Try the biscuits and
gravy, chicken-fried steak, or
the famous Trucker’s
Sandwich, chock-full of roast
beef, bacon, chilies, and
cheese.  
So...if you’re driving on
the old road, stop by and expe-
rience this old-weathered dia-
mond in the rough. 
Guy Fieri, from “Diners,
Drive-ins and Dives” TV show
on the Food Channel did, and
he liked it! Soooo much so he
did a TV show on the place.
My best stop between
Newport Beach and Las
Vegas!
Now for the chain restau-
rants!
GO!  Best 24-hours a day,
7 days a week “place” is
Norm’s.  It has the best fresh
food, best prices, and real
friendly staff.  Visit their web
site for locations and menu.
GO!  Best improved menu,
improved decor, servers, etc.
is Romano’s Macaroni
Grill.....my wife and I like it
enough to go there about twice
a month....and can you imag-
ine wine by the honor sys-
tem...they bring you the bottle
and you tell them how many
glasses you drank.
continued on page 35
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Caution:  Think before
going—
The Cheesecake Factory.....almost all menu items are high in
calories and carbs...high sodium and prices on, you guessed it,
the high side. Hard for me to understand why they are always
busy.  It must be that lots of calories, carbs, fat and sodium tastes
good.  Not my choice to stay fit.
Caution, Again:
Red Lobster. How can over-sauced, so-so cooked fish with
cheese muffins be popular?  They are not giving the stuff away,
and it’s not cheap.
Third Caution:
Applebee’s. Nothing, absolutely nothing to write home
about—and don’t worry about your socks, this place won’t knock
your socks off.....unless you like real chewy tough steak.
However, they do pour good drinks.
Finally, the last Caution:
The Olive Garden. This is not an Italian restaurant.  The best
that I can say is “Italian Style”; in fact, I got food poisoning at
one of their locations, and when I called them, the next day (hop-
ing they could find the cause and prevent anyone else for having
the same event) they could have cared less.  On the bright side,
however, good desserts and nice pasta soup.
Go to the following BBQ Spots:
Go! Famous Dave’s BBQ.  You will not be disappointed.
Very good tri-tip, fair prices.  Don’t miss the biscuits with apple
butter and their drunkin’ apples.
Go! Lucille’s Smokehouse. This place is great, and if you
never had these dishes, try the fried pickles, the fried green toma-
toes and the grits......deep in corn meal fried shrimp....Southern
fried okra, and don’t leave without some Jambalya—spicy and
good.
Go!  Dickey’s Barbecue Pit.  Opened in Dallas, Texas in 1941
by the Dickey family, and is still open today.  See their web site
for local locations. Nothing fancy, nothing tricky....just good
BBQ....ham, turkey, pulled-pork, pork ribs, brisket, sausage, and
chicken but “no” beef.
Good eating this month, and Bon Appetit!
This and That...
continued from pg. 34
Owners Brian Holland and wife, Shawna, at
Emma Jeans’s Truck-Stop
posals and make their pitches to
help develop an area people
already have an interest in,” said
Mayor of Norco Kevin Bash.
Mayor Pro Tem Kathy Azevedo said the prison isn’t the best
use of the historic resort property.
“The opportunities are endless with the prison leaving,”
Azevedo said. “I would like to see the hotel restored to its origi-
nal grandeur.  It’s got beautiful fresco paintings.  The reason it
was built there was that we have hot mineral springs, and I would
like to see the main hotel turned back into a hotel and conference
center.  It could be a destination point for weddings.  It has a 360-
view of the whole Inland Empire.  The potential is endless.”
Bash said any potential development would complement the
Silverlakes Equestrian and Sports Park, which officials say will
be a premier center for horse shows and community events.
The proposal comes as the state Department of Corrections is
significantly reducing its prison population as a result of the state
prison realignment, which shifts responsibility for housing low
level offenders to local authorities.
The closure, which would require approval by the
Legislature, aims to save about $160 million.
Norco Prison...
continued from pg. 3
fund, and they chose Martha’s
Village & Kitchen!
On Friday, May 4th, 2012 at
11:00 a.m., executives from Wells Fargo will be at the Martha’s
Village campus in Indio to present Martha’s Village President
Sister Patricia Cruise with a $50,000 check to support programs
that feed, house and clothe the needy all year long. Executives
from Wells Fargo, along with executives and boardmembers from
Martha’s Village will be available for comments and photos.
Residents and clients of Martha’s will also be on hand to discuss
how gifts like these effect their lives in a very direct way.
What: Check presentation to Martha’s Village from Wells
Fargo Bank’s 160th Anniversary ATM contest.
Where: Martha’s Village & Kitchen
83-791 Date Avenue
Indio, CA 92201
When: Friday, May 4th at 11:00 a.m.
Wells Fargo...
continued from pg. 3
that Walmart has the money and
muscle to assemble a legal team
that can literally blow the lid off
the widespread corruption that everybody knows but nobody
wants to officially acknowledge?
The company has issued public statements that did not deny
the allegations, but note that they are more than six years old.  “If
these allegations are true, it is not a reflection of who we are or
what we stand for,” the company stated in a release.  “We will not
tolerate noncompliance with (the U.S. Foreign Corrupt Practices
Act) anywhere or at any level of the company.
Might the company, in defending itself, be willing to testify,
and provide solid proof, that corruption is so ingrained that pay-
offs are simply part of doing business in Mexico—and, in fact,
the only way to get things done?  
Let’s hope so.  Only when someone is willing to shine light
on such a system can public pressure rise enough to overcome the
inertia of apathy and begin the necessary process of reform.  And
it just might take an entity as powerful as Walmart to pull it off.
This originally appeared in the Brownsville, Texas, Herald,
also owned by Freedom Communications Inc.
Paying to play...
continued from pg. 25
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Best-selling Business Books
“The Winning Factor:
Inspire Gold-Medal Performance in
Your Employees”
By Peter Jensen; by Peter Jensen; AMACOM,
New York, New York; 2012; 228 Pages; $24.95.
Here are the current top 10 best-selling books for business. The list is
compiled based on information received from retail bookstores
throughout the U.S.A.
1. “By Invitation Only: How We Built Gilt and Changed the Way
We Shop,” by Alexis Maybank and Alexandra Wilkis Wilson
(Penguin Group…$18.63)**
Innovating the high-end outlet version of “sample selling.”
2. “Reverse Innovation: Create Far From Home, Win
Everywhere,”  by Vijay Govindarajan and Chris Trimble (Harvard
Business Review Press…$30.00)**
How to make innovation happen in emerging markets.    
3. “Strengths Finder 2.0: A New and Updated Edition of the
Online Test From Gallup’s Now, Discover Your Strengths,” by
Tom Rath (Gallup Press…$22.95)(2)
Discover your strengths and integrate them with your career.
4.“Steve Jobs,” by Walter Isaacson (Simon &
Schuster…$35.00)(1)*
The story of a modern Thomas Edison. (1) 
5. “The Start-up of You: Adapt to the Future, Invest in Yourself,
and Transform Your Career” by Reid Hoffman and Ben Casnocha
(Crown Publishing…$26.00)(3)
Managing your career as if you were starting a new business.
6. “Great by Choice: Uncertainty, Chaos, and Luck-Why Some
Thrive Despite Them All,” by Jim Collins
(HarperCollins…$29.99)(4)
Why some people succeed against all the odds. Managing your career
as if you were a starting a new business. 
7. “That Used to Be Us: How America Fell Behind in the World
It Invented and How We Can Come Back,” by Thomas L.
Friedman & Michael Mandlebaum, (Farrar, Straus and
Giroux…$28.00)(5)
One possible roadmap back to fiscal and market stability.
8. “The Startup Owner’s Manual: The Step-by-Step Guide for
Building a Great Company,” by Steve Blank and Bob Dorf (K & S
Ranch Publishing…$39.95)(6)
A “how-to” book for business owners.
9. “The Little Book of Leadership: The 12.5 Strengths of
Responsible, Reliable, Remarkable Leaders That Create Results,
Rewards,and Resilience,” by Jeffrey Gitomer & Paul Hersey (John
Wiley & Son…$22.00)(7)
A concise look at the fundamental traits of leadership.
10. “EntreLeadership: 20 Years of Practical Business Wisdom
From the Trenches” by Dave Ramsey (Simon &
Schuster…$26.00)(10)
Experienced advice on business leadership.
_______________________________________________________
*(1) -- Indicates a book’s previous position on the list.
** -- Indicates a book’s first appearance on the list.
During this political season
there are pundits and candi-
dates who either espouse or
support the belief that the most
important person in any busi-
ness is the chief executive or
owner. On the other hand,
every CEO or owner-president
of a business who I’ve ever had
the pleasure of meeting takes
the opposite view. Today’s
business leaders give the credit
for a company’s growth to the
people in their organization.
While it’s true that the
leader must lead, he or she
must also coach their key
employees. Author Peter
Jensen, himself a coach of
Canadian Olympic skaters, a
business consultant, and an
instructor at Queen’s School of
Business, believes that there
are three factors that can be
used to enhance the potential
of the people that work for a
business manager regardless of
title.  He puts it this way:
“1. Nature. These factors
establish the physical and men-
tal ‘road map’ of the individ-
ual. They include genetic as
well as other factors such as a
mother’s alcohol consumption
during pregnancy.
“2. Nurture. These are the
social and physical (environ-
mental) factors that contribute
to the shaping of the individ-
ual, such as parents, friends
school, financial status, cul-
ture, and nationality. ‘Nurture’
modifies your ‘nature.’ A good
upbringing is obviously an
asset, but…a less-than-ideal
upbringing need not limit
where you end up. The term
ideal is also in need of some
definition in that a conflicting-
and adversity-free upbringing
sometimes can be limiting in
terms of personal growth and
development.”
“3. The Third Factor. This
is the factor of choice. No mat-
ter what the genetic and envi-
ronmental endowments
bestowed on individuals, they
have the potential to transcend
these endowments through the
action and power of the Third
Factor. The individual can
make a conscious choice to
change and to become a high-
er-level individual. Simply put,
the Third Factor is the impor-
tant role that an individual
plays in his or her own ‘becom-
ing.’’’
Jensen explains the “third
factor” as “an uncovering of
what we already possess and a
realization of what is therefore
possible. It’s the job of coaches
to create a developmental bias
to build competence, commit-
ment, capacity, and passion” in
the people they are developing.
The author points out that
coaches who serve their own
purposes instead of the purpos-
es of the people they instruct,
don’t get very far. He notes,
“The exceptional coaches stand
out because of results their
people are able to produce.” 
With these concepts in
mind, he then explores what
the manager-coaches must do
to achieve their goals in build-
ing their businesses.
As Jensen does throughout
the book he begins with very
simple concepts and then
builds on them. Here’s one
example in his discussion on
core skills in coaching:
“There are two core skills
in the consulting style of
coaching; asking effective
questions and listening active-
ly. I will speak mainly about
generating self-awareness and
self-responsibility—the ‘to
do’s’ of the Third Factor. These
dynamics lead to engaging
other people and motivating
them to evolve to a higher
level. It’s obvious how these
skills connect to igniting the
Third Factor.”
Jensen then takes 16 pages
to elaborate on what he means
by asking questions and listen-
ing for the answers. He builds
on this concept, offering exam-
ples and suggesting questions
that coaches must continually
ask themselves. One of these
is, “If people continually come
back to you for information,
answers, and feedback, are you
developing them?”
The book is deceptively
easy to read, delivers valuable
information, and makes you
think. That’s not a bad combi-
nation when you consider the
growing number of books on
the subject, some of which read
more like psychology texts
than straightforward books on
engaging your employees and
growing your business. 
—Henry Holtzman
MANAGER’S BOOKSHELF
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HAPPY MOTHER’S DAY!
It is a very real reminder that during May we also celebrate and
recognize the moms in our lives.  As you and I both know, a mom
serves her family tirelessly and often with little thanks. I would like
to join with you in taking a moment to say “Thank you” to each of
the moms in our community.  Your impact may not be seen immedi-
ately, but the love and devotion you give to your family will change
each family member for a lifetime.  Happy Mother’s Day!
8TH ANNUAL WOMEN OF DISTINCTION AWARDS
Even as we celebrate Mother’s Day, we also have an opportunity
to recognize many other women in our community.  It is my honor to
continue to recognize 63 remarkable and distinguished women from
our community on Friday, May 18th during the Women of
Distinction Luncheon.  These women are reaching out to others and
impacting our community in remarkable ways.  This award’s lunch-
eon is a special time to celebrate and honor the positive impact these
women are making in the individual lives of those in the Inland
Empire.
I would like to invite you to join me in honoring these remarkable
women.
WHAT: 8th Annual Women of Distinction Awards 
WHERE: DoubleTree Hotel, Ontario 222 North Vineyard
Avenue, Ontario, CA 91764
WHEN: Friday, May 18th, 2012 (11:30 – 1:30 pm)
Find out more by visiting our website at
www.assembly.ca.gov/morrell or call (909) 466 9096 to RSVP.
“HONOR A HERO, HIRE A VETERAN”
On Friday, May 18th, my office will be partnering with the local
Employment Development Department to host the 6th Annual
“Honor a Hero, Hire a Veteran” job and resource fair.  Participating
will be several local employers and job providers that are spearhead-
ing our effort to ensure that the brave men and women that have put
their lives and sacred honor on the line for us are provided for with
the dignity and respect they deserve.  
Recently I authored a bill (AB 398) that would fast track veterans
trained as firefighters by the Department of Defense for hiring eligi-
bility in California.  It eliminates red tape, cuts state spending and
provides improved job opportunities for veterans in California.  This
bill was signed into law by the Governor and recently put into imple-
mentation.  On that note, this job fair will serve to further that effort
of standing up for our veterans by extending opportunities in various
other employment sectors.
If you are an employer or a job provider in the Inland Empire or
surrounding region and you are reading this article, I ask for your
help in getting our veterans back to work. Partner with us this month
by contacting Saundra West at saundra.west@edd.ca.gov or (909)
382-0478 to sign up for a booth for a small cost of $25.  If you are a
veteran and currently looking for work, you and your families are
welcome, please come down.  We very much hope that the opportu-
nities provided lead to real results and job matches. Thank you for
serving our nation and thank you for the opportunity to serve you.
WHAT: 6th Annual “Honor a Hero, Hire a Veteran” Job and
Resource Fair continued on page 39
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In a recent Inland Empire indus-
trial lease transaction, General
Cable Corp. agreed to a renewal for
165k square feet of space at 13965 Pipeline Avenue, east of the 71
Freeway and north of Edison Avenue in Chino. The space serves as a
regional distribution center for the company. Tim O’Rourke, Mike
Fowler and Kris Bjorson of Jones Lang LaSalle represented General
Cable. The landlord, Majestic Realty Corporation, was represented
in-house by Trent Wylde. 
In a sales comp from the region, from a couple of months earlier,
a 102.6k-square-foot industrial building at 26090 Ynez Road in
Temecula sold for $3.8 million. Charley Black, Mike Strode and Matt
Sullivan of Lee & Associates represented the seller, US Bank
National Association. Andy Melzer and Kerry Schimpf of Cassidy
Turley and Jon Stevenson and Rick Gilliam of Hightower
Investments repped the buyer, JLNI LLC and KPN Industrial LLC in
joint partnership. 
RUSSELL SIGLAR LEASES 105K-SQUARE-FOOT
RIVERSIDE SPACE
Russell Sigler Inc. signed a new five-year, 105k-square-foot
industrial lease within the Meridian Business Park in Riverside.
Based out of Tolleson, AZ, Russell Sigler is the sole distributor of
Carrier products in the Western U.S. The company plans to use this
building, located at 14751 Meridian Parkway, for its operations in
Riverside. 
The tenant was represented by Herrick Johnson and Rocky
Moran of Lee & Associates, Riverside in the transaction. Patrick
Wood, Walt Chenoweth, Frank Geraci, and Juan Gutierrez of Voit
Real Estate Services repped the property owner, GE Capital Real
Estate. The company owns three buildings in the Meridian Business
Park, totaling 315k square feet of space. 
In a recent Inland Empire sale, Industrial Income Trust paid $8.33
million for a 102.9k-square-foot ($81/sf) distribution facility located
at 5505 Concours Street in Ontario. The Class A industrial facility
included 65.6k square feet of cooler space. 
Clyde Stauff and Ian DeVries of Colliers International represent-
ed both Industrial Income Trust, a real estate investment trust based
in Denver, and the seller The Caldwell Company. 
RETAIL SALES AT TEMECULA CENTER TOTAL OVER
$2 MILLION
Two recent sales at Winchester Meadows Shopping Center, locat-
ed at 40275 Winchester Road in the city of Temecula, totaled up to
$2.035 million. The transactions were for a 1.3-acre parcel of land
and a 3.7k-square-foot retail building, both sold by WM 15 Partners
LP. 
In the land buy, DMP Properties purchased 1.31 acres for $1.1
million. As part of the sale, DMP Properties acquired the commercial
land and accompanying ground lease with an existing Outback
Steakhouse. Outback Steakhouse is currently open and will continue
to operate. 
In the other deal, Cole/Legacy Partners paid $925k for a 3.7k-
square-foot retail building. Also located in the Winchester Meadows
Shopping Center, the property will be used for office space. 
In both transactions the seller, WM 15 Partners, was represented
by Bill Barnett, senior vice president of Colliers International. 
Winchester Meadows Shopping Center is a 140k-square-foot
retail center that includes such tenants as CVS Drugstore, 99 Cent
Only, Pick-Up-Stix, Del Taco, Subway, Postal Annex, AutoZone,
KinderCare and Fantastic Sams. The center has good visibility and
accessibility from Winchester Road. 
Real Estate...
continued from pg. 29
that much more lively. No video
camera can capture this; it’s some-
thing that must be witnessed live to
truly understand the meaning of traditional Irish music.        
Another outlet to discover traditional Irish culture is a day trip to
the Aran Islands. Step back in time to see historical sites and hear
inhabitants speak the native Gaelic language. The islands are famous
for its hand-woven wool sweaters. Passenger ferries to the Aran
Islands operate from Doolin and Liscannor on the Clare Coast. 
Lisdoonvarna, is another small town known for its peppy music
and colorful pubs. What has really put Lisdoonvarna on the map
however, is its annual Matchmaking Festival that takes place during
the entire month of September. 
Daytime activities are plentiful including trail walking, kayaking,
kite-surfing, fishing, dolphin watching, and cycling. Of course a trip
to County Clare is not complete without seeing the spellbinding
Cliffs of Moher. These spectacular cliffs range in height from 394
feet to 702 feet height.
Nothing reaches the height of gratification like a round of golf in
Ireland, a true golfer’s paradise. One of the best golf courses in the
country is found in Lahinch. The Lahinch Golf Club, a world top-50
golf course, delights golfers with unsurpassed scenery with challeng-
ing fairways that roll alongside the coast. 
Lahinch is a quaint surf town that offers a variety of boutique
shops. Sue’s Limited is a fine example that sells quality wool
sweaters and tweed jackets that are guaranteed to make an impression
back in the states. 
A trip to County Clare has a tendency to traverse people into
another realm or dimension of utmost pleasure.  It’s a slice of heav-
en that’s truly worth a visit.
For all there is to see and do in Ireland (especially County Clare),
or to order a free visitor’s guide visit www.discoverireland.com. This
resourceful website is a one-stop shop that even has an integrated
itinerary builder that make planning a trip to Ireland a breeze. 
(Editor’s Note:  Please read about Dromoland Castle and other
sites in Ireland in the June 2012  issue of the Inland Empire Business
Journal.)
A Slice of...
continued from pg. 47
stems from its interest in ensuring
the region’s economic recovery,
which it hopes will be achieved in
part through increasing U.S. exports.
“International trade is very important to rebuilding the economy
of the Inland Empire, and we are helping to find markets for local
goods and services overseas,” said Larry Sharp, CSUSB vice presi-
dent of advancement
and a member of the
California Inland
Empire District Export
Council. “Because of
the Internet, people who never had any intention of being in interna-
tional business find themselves doing business with people and com-
panies around the world, so we need to help educate them in foreign
trade and exporting.”
The university hopes to eventually develop a resource center to
assist business owners in doing business internationally. CSUSB cur-
rently operates the Inland Empire Center for Entrepreneurship, which
works with the Inland Empire business community to provide
focused business counseling and training programs to assist current
and aspiring business owners.
International...
continued from pg. 12
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www.BergmanWindowWashing.com
behalf of the college to co-host
the annual Southern
California Visitors Industry
Outlook Conference with PKF
Consulting USA. How does
this event serve the regional
hospitality industry?
This event focuses on the
idea that tourism is key to a geo-
graphic area and that hotels,
restaurants and attractions col-
lectively make an area desirable
for travel. This conference pro-
vides an overview of how the
tourism industry is doing on a
national level and then focuses
on how Southern California has
been performing. This informa-
tion is helpful for budget plan-
ning for future years. I also find
this conference is a great place
to network. Students who volun-
teer or attend this conference
love the big picture that this
conference provides.
Faculty...
continued from pg. 10
gage banks in the United States.
He resides in Southern
California with his wife and two
children.
More Americans...
continued from pg. 7
frequented. Sam and Joe
attended art shows together,
competing for the best pieces,
lunched at Walter’s, and soon
became fast friends, partly
because they shared the same
ethnic Lebanese heritage. Joe
observed, “Sam’s hospitality,
and his warmth and indirect
manner, were characteristic of
Lebanese culture.  Joe also
came to understand Sam’s
vision for the foundation. As
SAMFAC president, Joe over-
saw the 2002 public opening of
the historic residence, museum,
and construction of the Jacobs
Education Center and Hanna
Archival Conservatory in 2007.
Following Sam’s death in
2009, Joe recognized the need
for a more active board and
recruited new members. In
addition to his commitment to
SAMFAC, Joe has made time
for other charities, including
the Claremont Community
Foundation, Rancho Santa Ana
Botanic Garden, and Casa
Colina Hospital. An even larger
commitment now awaits him at
home – frequent visits by four
very young grandsons. Joe is
bullish on SAMFAC’s future.
“SAMFAC has transitioned
from being dependent upon
Sam’s active participation and
vision to finding its way among
the nonprofits in the area, and
determining where this special
place fits into the arts and crafts
community of Southern
California and the United
States.”
The Changing...
continued from pg. 4
regulatory and tariff barriers.
• Better protect intellectu-
al property and recognize that IP
is at the heart of America’s inno-
vative economy.
Today, we have a narrow
window of opportunity to take
action. China’s overwhelming
manufacturing cost advantage
over the United States is shrink-
ing fast. Within five years, a
Boston Consulting Group analy-
sis concludes that rising Chinese
wages, higher U.S. productivity,
a weaker dollar, increased
Trans-Pacific shipping costs and
a variety of other factors will
virtually close the cost gap
between the U.S. and China for
many goods consumed in North
America. This is our chance—in
fact, the best chance we have
had in decades—to make “Made
in America” matter again.
(Rep. Mary Bono Mack CA-
45) was first elected to Congress
in 1998 and serves as Chairman
of the U.S. House Subcommittee
on Commerce, Manufacturing
and Trade)
Making “Made...
continued from pg. 29
Riverside County Economic
Development Agency at
951.955.8916 or via email at
tomfreeman@rivcoeda.org. We
look forward to serving you and
seeing your business grow in
2012!
Foreign Trade...
continued from pg. 20
2011 including reducing our
non-performing assets, lowering
our cost of funds, and managing
our expenses. The true key to
our success, however, is a strong
and loyal client base and an out-
standing and dedicated group of
Citizens Business Bank associ-
ates.”
Forbes turns to financial
data provided SNL Financial to
gauge the health of the biggest
banks.  SNL supplied data on
eight metrics regarding asset
quality, capital adequacy and
profitability of the 100 largest
publicly traded banks and
thrifts.
Executive Notes...
continued from pg. 15
WHERE: O n t a r i o
Convention Center, 2000 E.
Convention Center Way,
Ontario, CA 91764
WHEN: Friday, May
18th, 2012  (9:00 am-1:00 pm)*
*Special welcome ceremony
begins at 8:45 am.
Find out more by visiting
our website at
www.assembly.ca.gov/morrell
or call (909) 466 9096 to RSVP.
Mike Morrell...
continued from pg. 37
been awarded a Fulbright
Scholarship in the last five
years. This is the first year that
both Japanese and Spanish lan-
guage programs have Fulbright
students, which Osborn says
speaks incredibly well for these
language program at Redlands.
Approximately 310,000
"Fulbrighters," 116,900 from
the United States and 192,800
from other countries, have par-
ticipated in the program since its
inception over 60 years ago. The
Fulbright Program awards
approximately 8,000 new grants
annually.
Three University...
continued from pg. 28
Monica, California
www.footcandlestudios.co
m
Movie (Full length feature)
Production company and comic
strip business – in coordination
with Capacity promotions. This
joint-venture entity is hiring
more than 100 sales, marketing
and social media experts to
brand hundreds of companies in
California. Raising $500,000.
The above companies are
represented by SoCalBizOps.
SoCalBizOps, Inc. (SCBO) is a
California Professional Real
Estate Corporation Entity #
C 3 0 7 6 2 9 5
(www.socalbizops.com), CEO
Tony Drexel Smith www.tony-
drexelsmith.com) Corporation
CA-DRE License # 01842991;
Broker of record is Gaetano T.
Marino CA-DRE # 00630153.
SCBO is serving as a broker
administering business capital
on behalf of its clients. Escrow,
term sheets and legal document
preparation are being adminis-
tered by LKP Global Law of
Los Angeles, California.
EB-5 Visa...
continued from pg. 46
BUSINESS JOURNAL • PAGE 40 May 2012
N E W B U S I N E S S County of San Bernardino
A CAR SPECIALTY
26225 BIG PINES HWY
WRIGHTWOOD, CA 92397
A&F AC REPAIR
17620 MARYGOLD AVE.
BLOOMINGTON, CA 92316
AMERICA’S BEST VALUE
INN
425 W FOOTHILL BLVD.
RIALTO, CA 92376
ANDYS MART
509 W FOOTHILL BLVD.
RIALTO, CA 92376
ATOMIC BOUTIQUE
STORE
204 N 2ND AVE. 
UPLAND, CA 91786
BERMUDA TRIANGLE
AQUATIC & REPTILE 
SUPPLIES
8768 9TH ST. 
RANCHO CUCAMONGA,
CA 91730
BLACK TIE RECORDS
1892 LADDS CT. 
APT. B 
SAN BERNARDINO, CA
92411
BODY SYMPHONY
12561 FREMONT ST.
YUCAIPA, CA 92399
BRAVO ELECTRIC
5048 RIVERSIDE DR.
CHINO, CA 91710
BREWINGREPORT.COM
16281 KASOTA WAY
APPLE VALLEY, CA 92307
BUCKWHEAT AUTO
REPAIR
9873 BUCKWHEAT RD. 
STE. B 
PHELAN, CA 92371
CB QUINONES 
CONSULTING
14106 GREEN VISTA DR.
FONTANA, CA 92337
CBROWN CONSULTANTS
1402 E. 'D' ST.
STE. D 
ONTARIO, CA 91764
CERTIFIED LEASING &
FINANCIAL SERVICES
10722 ARROW RTE.
STE. 306 
RANCHO CUCAMONGA,
CA 91730
COMPLETE BACKFLOW
SERVICE
23945 CAHUILLA RD.
APPLE VALLEY, CA 92307
CONSTRUCTION MAINTE-
NANCE SERVICE-CMS
12977 CLUB DR.
REDLANDS, CA 92373
COVERME KNOTS
12361 DEBORAH PL. 
VICTORVILLE, CA 92392
CROSS BLUE
14730 CENTRAL AVE.
CHINO, CA 91710
DEB’S SECRET GARDEN
8082 MADERA AVE. 
HESPERIA, CA 92345
ELLSWORTH & 
RAMMELL AUTOMOTIVE
530 WREN DR.
BIG BEAR LAKE, CA 92315
ENCORE COLOR
14730 CENTRAL AVE
CHINO, CA 91710
EXEC “U” RIDE
14940 DAVINCI CT. 
ADELANTO, CA 92310
FADE N CUTS
1259 W. 7TH ST.
UPLAND, CA 91786
FRESH WATER
12031 5TH ST. 
STE. C 
YUCAIPA, CA 92399
G. RAMO'S GARDENING
16370 ARROW BLVD. 
APT. 22 
FONTANA, CA 92335
GOLD KILLS
14050 CHERRY AVE. 
STE. R-77 
FONTANA, CA 92337
GRAPHECOM
14730 CENTRAL AVE.
CHINO, CA 91710
HIGH ROLLERS CLUB
2717 W RIALTO AVE.
RIALTO, CA 92376
HOT SHOT INDUSTRIES
2815 OAK CREEK DR. 
STE. C 
ONTARIO, CA 91761
INVESTORS MANAGMENT
SERVICES
7700 RANCHERO RD.
PHELAN, CA 92371
JAVION’S MOBILE
CLOTHING
1471 E. EUREKA ST. 
SAN BERNARDINO, CA
92404
KIM’S FASHIONS
425 EAST FOOTHILL BLVD.
SUITE D RIALTO, CA 92372
LA CADENA ESCROW
571 NORTH LA CADENA
COLTON, CA 92324
LEE NAILS
14400 BEAR VALLEY RD.
STE. 543 
VICTORVILLE, CA 92392
LEE’S PACKAGING
223 CORAL TREE DR. 
RIALTO, CA 92377
MAM’S CALIRICAN
RESTURANT
7857 BLACKHAWK CT.
FONTANA, CA 92336
MAM’S CALIRICAN
CATERING
7857 BLACKHAWK CT.
FONTANA, CA 92336
MSG CLEANING SERVICE
700 E. REDLANDS BLVD.
STE. U313 
REDLANDS, CA 92373
P.S. BEAUTY SPA & 
MASSAGE
12923 CENTRAL AVE.
CHINO, CA 91710
PANTHER CUSTOM
WHEELS
14035 PIPELINE AVE.
CHINO, CA 91710
PRO-KLEEN SERVICES
15925 MESA DR. 
FONTANA, CA 92336
PROMISE LAND
REALESTATE 
INVESTMENTS
1255 W COLTON AVE. 
STE. 119 
REDLANDS, CA 92374
SANTA FE BEAUTY
SALON
1226 WEST 2ND ST.
SAN BERNARDINO, CA
92410
SERENITY SPA AND
SALON
14904 SEVENTH ST.
VICTORVILLE, CA 92395
SHOPS GOD
845 KNIGHT AVE. 
BIG BEAR LAKE, CA 92315
SIMPLE HEADS
14730 CENTRAL AVE.
CHINO, CA 91710
SPORTS PAGE COCKTAIL
LOUNGE
1225 E. LYNWOOD DR. SAN
BERNARDINO, CA 92404
THE WHISTLE STOP CAFE
107355 NIPTON RD. 
NIPTON, CA 92364
TREND SETTERS BEAUTY
SUPPLY
5724 MORONGO RD. 
TWENTYNINE PALMS, CA
92277
VALLE VISTA
PRODUCTIONS
10631 VALLE VISTA RD.
PHELAN, CA 92371
WEAVEXTREME
6601 VICTORIA AVE. 
APT. F230 HIGHLAND, CA
92346
WOLF
389 VERNON DR. 
APT. C 
UPLAND, CA 91786
WOODHOUSE MANAGE-
MENT SPECIALISTS
450 KANSAS ST. 
STE. 104 
REDLANDS, CA 92373
A & D AUTO BODY &
PAINT
15260 ANACAPA RD. 
STE. A-1 
VICTORVILLE, CA 92392
AMAYA GENERAL
SERVICES
6060 FIRESTONE DR.
FONTANA, CA 92336
ARMANDO’S PLUMBING
25873 CRESTVIEW
BARSTOW, CA 92311
ARTISANS ETC
31976 HILLTOP BLVD. 
RUNNING SPRINGS, CA
92382
AUTO REPAIR OF RIALTO
407 RIALTO AVE. 
RIALTO, CA 92376
BELEN PARTY RENTALS
19376 ALLEGHENY RD.
APPLE VALLEY, CA 92307
BLACK VINTAGE
25813 CHULA VISTA ST.
REDLANDS, CA 92373
BLUE BIRD SWEETS
670 N. SPRUCE
RIALTO, CA 92376
BLUEGREEN GETAWAYS
3140 EAST JURUPA
ONTARIO, CA 91761
BLUEGREEN GETAWAYS
3140 E. JURUPA
ONTARIO, CA 91761
BOSTON’S RESTURANT &
SPORTS BAR FONTANA
16927 SIERRA LAKES
PARKWAY FONTANA, CA
92336
BURNS BUSINESS 
SOLUTIONS
13776 HOLT CT. 
VICTORVILLE, CA 92394
BUSTED KNUCKLE AUTO
REPAIR
5072 W. MISSION BLVD.
MONTCLAIR, CA 91762
CALIFORNIA
ASSOCIATION FOR
NURSE PRACTITIONERS,
INC
22705 ROBIN WAY
GRAND TERRACE, CA
92313
CARS WEST LLC
1655 E 6TH ST. 
STE. A6A #103 
CORONA, CA 92879
CASITA ABEYTA
370 W COURT ST. 
SAN BERNARDINO, CA
92401
CENTURY AUTO FINANCE
18730 8TH ST.
BLOOMINGTON, CA 92316
CHICO’S SHOP
775 RIALTO 
RIALTO, CA 92376
D C T CONSTRUCTION
9023 APPALOOSA CT. 
ALTA LOMA, CA 91701
DAP ELECTRIC, INC.
14175 TELEPHONE AVE.
STE. G 
CHINO, CA 91710
DONUT STAR & FAST
FOOD
2140 S WATERMAN AVE.
SAN BERNARDINO, CA
92408
EAGLE FIRST
TRANSPORT
14895 BEAR VALLEY RD.
STE F HESPERIA, CA 92345
EKLS ENTERTAINMENT
16927 SIERRA LAKES
PKWY. 
FONTANA, CA 92336
ELDERCARE 
CONSTRUCTION 
SERVICES INC DBA
SOCAL CONS
786 WEST E ST COLTON, CA
92324
FIRST CLASS REALTY &
INVESTMENTS
16153 FOOTHILL BLVD.
STE. 202 
FONTANA, CA 92335
FOUR SEASONS MASSAGE
25051 REDLANDS BLVD.
STE. BC 
LOMA LINDA, CA 92354
FRANNY'S ON TIME
MOBILE NOTARY
SERVICE
9670 WHIRLAWAY ST. 
ALTA LOMA, CA 91737
FUTURA NET 1
1149 N. MT. VERNON AVE.
COLTON, CA 92324
GC DIALYSIS SERVICE
16489 GALA AVE.
FONTANA, CA 92337
GK ENTERPRISE TRUCK
BODY BUILDER AND
REPAIRS
1341 BROOKS ST. 
STE. F 
ONTARIO, CA 91762
J H EVENT SERVICES
850 E PRINCETON ST.
ONTARIO, CA 91764
K&S SUPER 98 CENT PLUS
9974 BLOOMINGTON AVE
BLOOMINGTON, CA 92376
LAMB5000
430 N. VINEYARD AVE. 
STE. 280 
ONTARIO, CA 91764
MATRIX TECH SYSTEMS
724 JEMEZ TRL. 
YUCCA VALLEY, CA 92284
METROCITIES REALTY
4091 RIVERSIDE DR. 
STE. 103 
CHINO, CA 91710
MINISTERIOS ROCA
ETERNA
1448 E. “D” ST. 
STE. C 
ONTARIO, CA 91764
MOTEL 6 ONTARIO 
AIRPORT
1560 E. 4TH ST. 
ONTARIO, CA 91764
NAIL TRIX
1 MILL CIR. 
STE. 1029 
ONTARIO, CA 91764
NEW GROUND YARD
MAINTENANCE &
REPAIRS
17878 CHERRY ST. 
HESPERIA, CA 92345
OUTSTANDING BEAUTY
14668 7TH ST. 
VICTORVILLE, CA 92395
PETER’S SERVICES
658 S BLOOMINGTON AVE.
STE. 203 
RIALTO, CA 92376
PIONEERTOWN REALTY
55857 29 PALMS HWY
YUCCA VALLEY, CA 92284
RELIABLE AUTOMOTIVE
4521 BODEGA CT. 
MONTCLAIR, CA 91763
REPO MAX
849 W HOLT AVE. 
ONTARIO, CA 91762
RIVERBLUFF
PROPERTIES
12474 CENTRAL AVE. 
STE. B 
CHINO, CA 91710
RYAN BLACK
8831 RANCHO ST. 
ALTA LOMA, CA 91701
SKYE TECH SOLUTIONS
16748 SUNSET DR.
VICTORVILLE, CA 92395
SOUND CITY 2
12180 RIDGECREST RD.
STE. E 
STE. 526 
VICTORVILLE, CA 92395
TASTY GOODY RIALTO
601 E. FOOTHILL BLVD.
RIALTO, CA 92376
THE DAVENPORT GROUP
12474 CENTRAL AVE.
STE. B 
CHINO, CA 91710
THIS N THAT SALES AND
SERVICES
13216 8TH AVE. 
VICTORVILLE, CA 92395
TOWER REALTY
34664 COUNTY LAN RD. 
STE. 10 YUCAIPA, CA 92399
TRAVELHOST INLAND
EMPIRE NORTH
27338 NORTH BAY RD.
LAKE ARROWHEAD, CA
92352
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PRIMA MOTORCARS
73605 DINAH SHORE DR.
STE. 700G
PALM DESERT, CA 92211 
INNOVATIVE CREATIONS
79675 AVE. 38
INDIO, CA 92203 
GARCIA'S MOBILE HOME
PARK
54596 SHADY LN.
THERMAL, CA 92274 
NO SUN SPRAY TANS
51365 CALLE JACUMBA
LA QUINTA, CA 92253 
NAILS FOR YOU
82204 HWY 111 
STE. D
INDIO CA 92201 
RON HUGHES DRE
#01309322
2465 E. PALM CANYON DR.
PALM SPRINGS, CA 92264 
PRIME DESIGNS
77541 ASHBERRY CT.
PALM DESERT, CA 92211 
MEDICAL PLANNING
ASSOCIATES
378 CABRILLO RD.
PALM SPRINGS, CA 92262 
TAQUERIA GUERRERO
91-280 SECOND ST.
MECCA, CA 92254 
TAQUERIA GUERRERO
91-280 SECOND ST.
MECCA, CA 92254 
SIT AND STAY PET CARE
SERVICES
1492 SOUTH CAMINO REAL
STE. 309
PALM SPRINGS, CA 92264 
RODRIGUEZ CABINETS
276 SAN RAFAEL RD.
PALM SPRINGS, CA 92262 
MARIMENDOZA.COM
2538 SAVANNA WAY
PALM SPRINGS, CA 92262 
MURAL MURAL ON THE
WALL
2538 SAVANNA WAY
PALM SPRINGS CA 92262 
WAY TRANSPORTATION,
THE
80704 ZINNIA AVE.
INDIO, CA 92201
EVERGREEN LANDSCAPE
& MAINTENANCE
52170 CALLE ANABELLA
COACHELLA, CA 92236 
JRG CONTRACTORS
12410 SKYLINE DR.
DESERT HOT SPRINGS, CA
92240 
JON G’S CONTRACTORS
12410 SKYLINE DR.
DESERT HOT SPRINGS, CA
92240 
OMG! OFFICE MANAGE-
MENT GURU
2671 MCCARN RD.
PALM SPRINGS, CA 92262 
SOUTH COAST
OFFICIANT
31279 TOMMY LN.
TEMECULA, CA 92591 
COMMERCIAL
PLUMBING BUILDERS
861 THOROUGHBRED LN.
NORCO, CA 92860 
COWORKING 
CONNECTION
25185 MADISON AVE.
MURRIETA, CA 92562 
EXIT GOLD STAR REALTY
9414 LAPIS CT.
CORONA, CA 92883
EXSLAVE
3243 SARATOGA ST.
RIVERSIDE, CA 92503 
TEMPLE MASSAGE BY
AUTUMN
28175 WEST DR.
MENIFEE, CA 92587 
USA TOBACCO
6160 ALESSANDRO AVE. 
STE. D-2
RIVERSIDE, CA 92504 
QUAID AND ASSOCIATES
39483 WHITE CANYON DR.
PALM DESERT, CA 92260
QUAID LAW
39483 WHITE CANYON DR.
PALM DESERT CA 92260
BUSY BABY
277 CHICKADEE CIR.
RIVERSIDE, CA 92507 
STAND BY GOLF
50 SHERWOOD RD.
RANCHO MIRAGE, CA
92270 
BUCKLE & BELTS
1007 CALIMESA BLVD. 
STE. S
CALIMESA, CA 92320 
YOUR SOURCE
2981 FLORINE AVE.
RIVERSIDE, CA 92509 
BIG IN BIG RECRUITING
29839 CAMINO CRISTAL
MENIFEE, CA 92584 
BIG ON BIG CAMPS
29839 CAMINO CRISTAL
MENIFEE, CA 92584 
IE SPORTS CHAT
29839 CAMINO CRISTAL
MENIFEE, CA 92584 
MAN TO MAN CAMPS
29839 CAMINO CRISTAL
MENIFEE, CA 92584 
MAN TO MAN 
RECRUITING
29839 CAMINO CRISTAL
MENIFEE, CA 92584 
FORD SPORTS & 
ENTERTAINMENT LLC
29839 CAMINO CRISTAL
MENIFEE, CA 92584 
GLOBAL FINANCIAL
NETWORK
1012 PETER CHRISTIAN
CIR.
CORONA, CA 92881 
WORLDWIDE FINANCIAL
NETWORK
1012 PETER CHRISTIAN
CIR.
CORONA, CA 92881 
R&G RAILROAD 
COMPANY
15315 BLACK SHADOW DR.
MORENO VALLEY, CA
92551
R&G COMPANY
15315 BLACK SHADOW DR.
MORENO VALLEY, CA
92551
TAQUERIA
GUADALUPANA
25073 SUNNYMEAD BLVD. 
STE. D15
MORENO VALLEY, CA
92553
TAQUERIA GUADALU-
PANA
25073 SUNNYMEAD BLVD. 
STE. D15
MORENO VALLEY CA 92553
HD RANCH
49050 LAKE CANYON DR.
AGUANGA, CA 92536 
HD COMPANY
49050 LAKE CANYON DR.
AGUANGA, CA 92536
CUSTOM NAILS
31811 MISSION TRL.
LAKE ELSINORE, CA 92530
CUSTOM NAILS SALON
31811 MISSION TRL.
LAKE ELSINORE, CA 92530
MONTESSORI ACADEMY
6200 PACHAPPA DR.
RIVERSIDE, CA 92506
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GALLERY
9061 CENTRAL AVE. 
MONTCLAIR, CA 91763
WILD WEST
TRANSPORTATION
678 E NORMAN RD. 
SAN BERNARDINO, CA
92408
909 POWERSPORTS
13089 PEYTON DR. 
STE. C231 
CHINO HILLS, CA 91709
A & B REALTY
16848 MERRILL AVE.
FONTANA, CA 92335
A.B. HOOD CLEANING
74044 COTTONWOOD DR.
29 PALMS, CA 92277
A-KENN'S LOCK & KEY
42001 BIG BEAR BLVD. 
STE. 1 
BIG BEAR LAKE, CA 92315
A/C PERFECTIONS 
HEATING & AIR 
CONDITIONING
9314 GOLDEN ST. 
ALTA LOMA, CA 91737
ABSOLUT GRAPHIX
4651 BONANZA RD. 
PHELAN, CA 92371
ADAMS RECYCLING
12165 KIOWA RD. 
APPLE VALLEY, CA 92308
AFFORDABLE PALLET
COMPANY
2123 W. AUTUMN MIST DR.
RIALTO, CA 92377
AQUATIC FACILITY
SERVICES
2273 LA CROSSE AVE. 
STE. 107 
COLTON, CA 92324
AUTOMOTIVE TRAINING
CENTER
19030 VALLEY BLVD.
BLOOMINGTON, CA 92316
BEAR VALLEY LOCK &
KEY
42001 BIG BEAR BLVD. 
STE. 1 
BIG BEAR LAKE, CA 92315
BELKIS SILK SCREENING,
EMBROIDERY, & MORE
16690 BAYWOOD LN.
FONTANA, CA 92336
BIG BEAR PROSPECTING
929 ANITA AVE. 
BIG BEAR CITY, CA 92314
BIG X DESIGN
1658-B WEST 11TH ST.
UPLAND, CA 91786
C & E SUPPLY & MAINTE-
NANCE
26560 PINE AVE. 
RIM FOREST, CA 92378
CARL’S LIQUOR MARKET
9677 FOOTHILL BLVD. 
RANCHO CUCAMONGA,
CA 91730
CHAPARRAL HEIGHTS
MOBILE HOME PARK
6880 N. ARCHIBALD AVE.
RANCHO CUCAMONGA,
CA 91701
CINDY AND PAUL’S PIANO
SCHOOL OF MUSIC
448 WEST 25TH ST.
UPLAND, CA 91784
CORNEJO'S AUTO
TRASPORT
14171 HILLSBOROUGH DR.
VICTORVILLE, CA 92392
COZY CABIN RENTALS
33231 GREEN VALLEY
LAKE RD. 
GREEN VALLEY LAKE, CA
92341
DIRECT QUALITY AUTO
GLASS
17958 DORSEY WAY
FONTANA, CA 92337
E R P PAINTING
14915 CASHEW ST. 
HESPERIA, CA 92345
EPIC AUTO SALES
15746 ROSE AVE. 
FONTANA, CA 92337
G.V.L./COZY CABIN
RENTALS
33231 GREEN VALLEY
LAKE RD. 
GREEN VALLEY LAKE, CA
92341
HARU EXPRESS
1118 W. MISSION BLVD.
STE. E 
ONTARIO, CA 91762
HARVE COMPANY
10022-6TH ST.
RANCHO CUCAMONGA,
CA 91730
HESPERIA QUALITY
MEATS
17144 MAIN ST.
HESPERIA, CA 92345
HONEYCOMB HEMP LINE
6797 MT BALDY RD. 
MT BALDY, CA 91759
IMPOSSIBLE DREAMS
26477 FRANCISCO LN.
LOMA LINDA, CA 92354
INLAND EMPIRE LAW
GROUP
8600 UTICA AVE.
STE. 200 
RANCHO CUCAMONGA,
CA 91730
JNC PROMOTIONS
855 S. MILLIKEN AVE. 
STE. D 
ONTARIO, CA 91761
JNC PROMOTIONS, INC.
855 S. MILLIKEN AVE. UNIT
D ONTARIO, CA 91761
KOOK KING PHONE
CARDS WHOLESALE
1264 S. WATERMAN AVE.
STE. 15 
SAN BERNARDINO, CA
92408
L - LIBRA CONSULTING
SERVICES
15577 LANYARD LN. 
CHINO HILLS, CA 91709
LEARNABOUTMYPOOL.C
OM
2273 LA CROSSE AVE. 
STE. 107 
COLTON, CA 92324
LUXE REALTY
1583 W. SUMMIT AVE.
RIALTIO, CA 92377
M.A.S. ENTERPRISES
10722 ARROW RTE. 
STE. 512 
RANCHO CUCAMONGA,
CA 91730
POMONA FEED
3895 E. MISSION BLVD.
POMONA, CA 91766
MAGNUS HOME 
REMODELERS, INC.
5719 DREXEL CT. 
ALTA LOMA, CA 91701
MC CONTRACTING
13619 12TH ST.
STE. B 
CHINO, CA 91710
MJSEXPRESS
1036 S RIVERSIDE AVE. 
APT. H180 
RIALTO, CA 92376
PRESTIGE CLEANING
SERVICES
16539 CAJON ST. 
STE. B 
HESPERIA, CA 92345
PRIMUS ESCROW
SERVICES
3781 H ST. 
SAN BERNARDINO, CA
92405
PROGRESS 
PRODUCTIONS
16540 MALAGA CT.
FONTANA, CA 92336
RAMONA MOBILEHOME
PARK
11906 RAMONA AVE.
CHINO, CA 91710
RANCHO RIA LIQUOR
2000 WEST RIALTO AVE.
FONTANA, CA 92336
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6200 PACHAPPA DR.
RIVERSIDE, CA 92506
TAMERRON RESALE
33659 TAMERRON WAY
WILDOMAR, CA 92595
TAMERRON INC.
33659 TAMERRON WAY
WILDOMAR, CA 92595
CASA BLANCA
RESTAURANT
66370 PIERSON BLVD.
DESERT HOT SPRINGS, CA
92240 
MPH DRYWALL
3541 SHELLEY WAY
RIVERSIDE, CA 92503
NO LIMITS
20516 AVE. HACIENDA
RIVERSIDE, CA 92508 
POOL PRO
50105 MONROE ST.
INDIO CA 92201
AUTOMOTIVE 
DIAGNOSTICS INSTITUTE
RIVERSIDE
1531 7TH ST.
RIVERSIDE, CA 92507
TILE MAN
583810 EISENHOWER DR.
LA QUINTA CA 92253
BUBBLE WASH LAUNDRY
9245 JURUPA RD.
RIVERSIDE CA 92509
LOUIS R GUILBAULT
53501 AVENIDA DIAZ
LA QUINTA, CA 92253
H & R CAMPERS AND
ACCESSORIES
450 N SCOVELL AVE.
SAN JACINTO, CA 92582
BIG DEES TEXAS 
BAR-B-QUE & SEAFOOD
765 CORNFLOWER WAY
PERRIS, CA 92571
UNIQUE TECHNIQUE
PRODUCTIONS
8761 PINELANE CIR.
RIVERSIDE, CA 92508
THE HUNTRESS 
INNOVATIONS SALON
851 E 6TH ST. 
STE. C1
BEAUMONT, CA 92223
VILLARINO TRUCKING
470 SANTA ROSA ST.
SAN JACINTO, CA 92583
M AND J TIRES AND
WHEELS
10206 HOLE AVE. 
STE. 300
RIVERSIDE CA 92503
INLAND EMPIRE POOL
SERVICE
20647 THUNDERSKY CIR.
RIVERSIDE CA 92508
MURRIETA FLOOR 
COVERING
26951 CORTE MANZANO
TEMECULA CA 92590
OLGA’S TAX SERVICE
51625 HARRISON ST.
COACHELLA, CA 92236
LOW PRICE AUTO 
GLASS #60
24550 SUNNYMEAD BLVD.
MORENO VALLEY, CA
92553
ECONOMY PARTY
JUMPERS
3646 SHANNON ST.
CORONA CA 92881
ARCO AM/PM
2228 W. RAMSEY ST.
BANNING, CA 92220
UNIVERSITY VILLAGE
MARKET & LIQUOR
3796 WATKINS DR.
STE. A
RIVERSIDE, CA 92507
TRINA’S STAINED GLASS,
ETC
27738 ENCANTO DR.
SUN CITY, CA 92586
TUTORING 911
10791 CAMPBELL AVE.
RIVERSIDE CA 92505
KIKI’S JUMPERS
6043 SATURN LN.
MIRA LOMA CA 91752
FELICIANO'S PAINTING
3738 PACIFIC AVE.
RIVERSIDE CA 92509
COAST TO COAST
SURFACE SPECIALISTS
34878 MONTE VISTA DR.
STE. 113
WILDOMAR, CA 92595 
RDS FLOORS
13704 CRAPE MYRTLE DR.
MORENO VALLEY, CA
92553 
INLAND VALLEY
ACCOUNTING
11722 KNOLL VISTA ST.
MORENO VALLEY, CA
92555 
LOS COMPADRES AUTO
SALES
6645 MISSION BLVD.
RIVERSIDE, CA 92509 
AMERICAN PACIFIC
MOLD POLISHING
6421 CENTRAL AVE. 
STE. 106F
RIVERSIDE, CA 92504 
AMERICAN PACIFIC 
POLISHING CO.
6421 CENTRAL AVE. 
STE. 106F
RIVERSIDE, CA 92504 
ARNEL PAUL FLORES
CONSULTING
8740 LODGEPOLE LN.
RIVERSIDE, CA 92508 
STEEMCO
3488 WILBUR ST.
RIVERSIDE, CA 92503
DIGITAL
FINANCIER-DFIN.COM
4925 CAMINITO EXQUISITO
PALM SPRINGS, CA 92264 
MR. BEEZ PEST
CONTROL
2801 E AVERY DR. 
STE. E-15
PALM SPRINGS, CA 92264 
GLITZ TO 
GLAMOUROUS
JEWELRY FOR U
48-185 ANITA CIR.
PALM DESERT, CA 92260 
PETS ARE MY PASSION
2033 E. RAMON RD.
STE. 1A
PALM SPRINGS, CA 92264 
DIAMOND NAILS
82227 US HWY 111 
STE. B8
INDIO, CA 92201 
NATURAL SOLUTIONS
RATTLESNAKE AVERSION
10860 POMELO DR.
DESERT HOT SPRINGS, CA
92240 
NATURAL SOLUTIONS
WILDLIFE ENTERPRISES
10860 POMELO DR.
DESERT HOT SPRINGS, CA
92240 
TOONY TUNES
81390 PALUDOSA DR.
INDIO, CA 92201 
J & O UNLIMITED
81306 BRIDLE PATH
LA QUINTA, CA 92253 
VALLEY SPORT
51-335 HARRISON ST. 
STE. 104
COACHELLA CA, 92236 
VALLEY SPORT
51-335 HARRISON ST. 
STE. 104
COACHELLA CA, 92236 
CINDERELLA’S 
CLEANING
66640 SAN RAFAEL RD.
DESERT HOT SPRINGS, CA
92240 
PHAT CUTZ
12331 PALM DR.
DESERT HOT SPRINGS, CA
92240 
UNLIMITED HANDYMAN
SERVICES
66301 ESTRELLA AVE.
DESERT HOT SPRINGS, CA
92240
N P S TRANSPORTATION
LLC
15218 PLUM ST.
CABAZON, CA 92230
SENIOR COMMUTE
40668 SYMPHONY PARK
LN.
MURRIETA, CA 92562 
KW COMMERICAL
INLAND EMPIRE
2191 FIFTH ST.
STE. 111
NORCO, CA 92860 
KW COMMERICAL
TEMECULA VALLEY
27290 MADISON AVE.
STE. 200
TEMECULA, CA 92590
TVMC ADMINISTRATION
27290 MADISON AVE.
STE. 200
TEMECULA, CA 92590 
ZANAVOX
60795 RIMROCK CANYON
RD.
ANZA, CA 92539 
BAJA CONCRETE
46725 CLINTON ST. 
STE. 19
INDIO, CA 92201 
PIETRA DE LUSSO TILE &
STONE
36768 TORREY PINES
BEAUMONT, CA 92223 
PINEAPPLE HOUSE 
STUDIO
48606 VISTA TIERRA
LA QUINTA, CA 92253 
PINEAPPLE 
STUDIO
48606 VISTA TIERRA
LA QUINTA, CA 92253 
BLUE DRAGONFLY
DESIGNS
1330 CANE BAY LN.
PERRIS, CA 92571 
HERNANDEZ EXPRESS
7185 SACKETT CT.
CORONA, CA 92881 
EXPRESS AUTO
7185 SACKETT CT.
CORONA, CA 92881 
SOB MERCHANDISE
31941 FRONTIER MANOR
ST.
MENIFEE, CA 92584 
ROCK BOTTOM BAGS
23501 MOUNTAIN BREEZE
DR.
MURRIETA, CA 92562 
ROCK BOTTOM BAGS
23501 MOUNTAIN BREEZE
DR.
MURRIETA, CA 92562 
ROCK BOTTOM BAGS
23501 MOUNTAIN BREEZE
DR.
MURRIETA, CA 92562 
PC INLAND
19317 ROCKY SUMMIT DR.
PERRIS, CA 92570 
N. ROBINSON 
TRANSPORT LLC
1215 INDIGO WAY
PERRIS, CA 92571 
MURRIETA VALLEY
COUNSELING SERVICES
39755 MURRIETA HOT
SPRINGS RD.
STE. D-160
MURRIETA, CA 92562 
CALIFRONIA SMOG TEST
ONLY
7304 INDIANA AVE.
STE. 9
RIVERSIDE, CA 92504 
ULTIMATE CUSTOM
HAULERS
2680 MARKET ST.
RIVERSIDE, CA 92501 
ULTIMATE HAULERS
2680 MARKET ST.
RIVERSIDE CA 92501 
WILSENERGY LLC
24065 GOLDEN MIST DR.
MURRIETA, CA 92562 
TRAVEL ADVISORS
22063 NAPLES DR.
MORENO VALLEY, CA
92557 
BIGBEE BAIL BONDS
33045 SOTELO DR.
TEMECULA, CA 92592 
SUN NAILS
2279 EAGLE GLEN 
PARKWAY
CORONA, CA 92883 
M OROZCO TRUCKING
117 QUARTZ LN.
PERRIS, CA 92570 
A O H
5858 MAGNOLIA AVE. 
STE. C
RIVERSIDE, CA 92506 
OMNIVET LABORATORY
2088 GARLAND WAY
HEMET, CA 92545 
ADVANCED STONE CARE
31971 WHITETAIL LN.
TEMECULA, CA 92592 
SUPERIOR OFFICE
CLEANING
25561 5TH ST.
HEMET, CA 92544 
A-1 CARPET CLEANING
5144 JURUPA AVE.
RIVERSIDE, CA 92504 
EXCEPTIONAL SPORTS
38850 VIA CONTEVIENTO
MURRIETA, CA 92562 
SPORTS EQUIPMENT
MUST
38850 VIA CONTEVIENTO
MURRIETA, CA 92562 
LAW OFICES OF JEFFREY
C NICKERSON
38850 VIA CONTEVIENTO
MURRIETA, CA 92562 
JEFFREY C NICKERSON
LAW
38850 VIA CONTEVIENTO
MURRIETA, CA 92562 
MASTERMIND 
PRODUCTIONS
38850 VIA CONTEVIENTO
MURRIETA, CA 92562 
MASTERMIND VISION
PRODUCTIONS INC.
38850 VIA CONTEVIENTO
MURRIETA, CA 92562 
MOON RIDGE VINEYARDS
AND WINERY
38850 VIA CONTEVIENTO
MURRIETA, CA 92562 
MR VINEYARDS AND 
WINERY
38850 VIA CONTEVIENTO
MURRIETA, CA 92562 
NICKERSON BUSINESS
SERVICES
38850 VIA CONTEVIENTO
MURRIETA, CA 92562 
NICKERSON BUSINESS
SOLUTIONS
38850 VIA CONTEVIENTO
MURRIETA, CA 92562 
PARITY PARTNERS
15131 WINDOVER CT.
LAKE ELSINORE, CA 92530 
PARITY PARTNERS
15131 WINDOVER CT.
LAKE ELSINORE, CA 92530 
CALIFORNIA’S HOME
DOCTOR
5526 HARDWICKE AVE.
RIVERSIDE CA 92504 
RIVER THAI CUISINE
2051 RIVER RD.
NORCO CA 92860 
THE TOBACCO ISLAND
1561 EAST ONTARIO AVE.
STE. 103
CORONA CA 92881 
AFTER SHOTZ 
PHOTOGRAPHY
40557 CALLE MEDUSA
TEMECULA, CA 92591 
JIMS VACUUM & SEWING
7822 LIMONITE AVE.
RIVERSIDE, CA 92509 
PUCKER UP COUTURE
19346 LAMBETH CT.
RIVERSIDE CA 92508 
HEART JUMP-START
32542 CADEN CT.
WINCHESTER, CA 92596 
BANZAI JAPANESE
STEAKHOUSE
27533 JEFFERSON AVE.
TEMECULA, CA 92590 
PATRON CONSTRUCTION
632 E. SHAVER ST.
SAN JACINTO, CA 92583 
SPARADISE PARTIES
4646 BEACON WAY
RIVERSIDE CA 92501
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U.S. BANK LAUNCHES CONNECT
FOR SMALL BUSINESSES
New website provides information and advice on
starting and growing a business
Small business owners are driven by a passion to succeed and
grow, but from time to time they also seek fresh ideas, answers to
unexpected challenges or a place to connect with other small business
owners. U.S. Bank is addressing this need by launching a new site
with helpful advice and useful ideas called, “Connect” at usbankcon-
nect.com.
Connect provides business owners with the tools and resources
they need to help start, run and grow their businesses. The site’s arti-
cles, blogs, workshops and videos demystify many of the financial
issues business owners face – such as writing a business plan, con-
ducting market analysis, using social media effectively or preventing
fraud – and offer real, practical solutions relevant to businesses at any
stage.
“Our nation’s economic recovery depends on the success of
American small businesses,” said Rick Hartnack, vice chairman and
head of consumer and small business banking at U.S. Bank. “There
tends to be an increase in self-employment and new business gener-
ation after a recession, as individuals who lost their jobs or wish to
add to their income decide to start their own business. Our goal is to
provide the advice and guidance entrepreneurs need to either get
started or continue to grow.”
Connect is a resource for any small business owner whether they
are starting a new business, planning for expansion or getting ready
to retire. With content provided by sources such as the writers at
Entrepreneur magazine, Connect offers clear information, useful
ideas, helpful advice, videos, and a community of business owners to
provide support and inspiration. Business owners can follow Connect
on Twitter @usbankconnect and on Facebook
facebook.com/usbankconnect.
U.S. Bank has provided financing, education and banking servic-
es to businesses of all types and sizes for generations.  U.S. Bank is
also one of the nation’s top providers of Small Business
Administration (SBA) loans, with a record lending year in 2011 and
continued growth in small business lending across the company. In
2011, U.S. Bank invited small business owners to tell their story on
Facebook for a chance to win money in the “Look Up With US”
sweepstakes. Keeping a finger on the pulse of small businesses, U.S.
Bank reports annually on the attitudes and opinions of business own-
ers nationwide with its U.S. Bank Small Business Annual Survey. 
now, and you will laugh at the
changes that have taken place in the
short interim. A century ago your
great grandparents were stunned when the circus brought an elephant
to town. Today, your kids can download live video from their natural
habitat—and it’s no big thing. (Which is why there aren’t many cir-
cuses around any more.) Nothing is as consistent as change.
Lost in the...
continued from pg. 25
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EB-5 Visa
The EB-5 visa for Immigrant Investors is a United States visa
created by the Immigration Act of 1990. The program is currently
scheduled to end on Sept. 30, 2012. This visa provides a method of
obtaining a green card for foreign nationals who invest money in the
United States. To obtain the visa, individuals must invest $1,000,000
(or at least $500,000 in a “Targeted Employment Area” – high
unemployment or rural area), creating or preserving at least 10 jobs
for U.S. workers excluding the investor and their immediate family.
Investments can be made directly in a job-generating commercial
enterprise (new, or existing – “Troubled Business”), or into a
“Regional Center” – a 3rd party-managed investment vehicle (pri-
vate or public), which assumes the responsibility of creating the req-
uisite jobs. Regional Centers may charge an administration fee for
managing the investor’s investment.
If the foreign national investor’s petition is approved, the
investor and their dependents will be granted conditional permanent
residence valid for two years. Within the 90-day period before the
conditional permanent residence expires, the investor must submit
evidence documenting that the full required investment has been
made and that 10 jobs have been maintained, or 10 jobs have been
created or will be created within a reasonable time period. In 1992,
Congress created a temporary pilot program designed to stimulate
economic activity and job growth, while allowing eligible aliens the
opportunity to become lawful permanent residents. Under this pilot
program, foreign nationals may invest in a pre-approved regional
center, or “economic unit, public or private, which is involved with
the promotion of economic growth, including increased export sales,
improved regional productivity, job creation, or increased domestic
capital investment.” Investments within a Regional Center provide
foreign nationals the added benefit of allowing them to count jobs
created both directly and indirectly for purposes of meeting 10 job
creation requirement.
Foreign investors’ use of the EB-5 program has been far less than
originally anticipated by Congress. In 2005, a Government
Accountability Office report found that investors were not utilizing
the program because of “an onerous application process; lengthy
adjudication periods; and the suspension of processing on over 900
EB-5 cases—some of which date to 1995—precipitated by a change
in USCIS’s interpretation of regulations regarding financial qualifi-
cations.” However, in 2011, USCIS began making a number of
changes to the program in hopes of increasing the number of appli-
cants. By the end of the 2011 fiscal year, more than 3,800 EB-5
applications had been filed, compared to fewer than 800 applications
in 2007. The Startup Visa Act (projected EB-6 visa), introduced in
Congress in 2010 and subsequently in 2011, is planning to use unal-
located numbers from the EB-5 visa.
Targeted Employment Areas
USCIS defines a targeted employment area (TEA) as an area
which, at the time of investment, is a rural area (not within either a
metropolitan statistical area (as designated by the Office of
Management and Budget) or the outer boundary of any city or town
having a population of 20,000 or more), or an area which has expe-
rienced unemployment of at least 150% of the national average rate.
If the location of the proposed new business is not a TEA, the
investor has the option to gather the relevant publicly available state
or federal statistics on their own and submit it with their petition for
USCIS to have a new TEA determination made. In California, the
investor may petition the state government for designating a partic-
ular subdivision of the area as an area of high unemployment (over
150% the national average); however, this designation is not binding
on USCIS. USCIS maintains a list of approved (which does not sig-
nify endorsement) EB-5 (Immigrant Investor) Regional Centers by
state, but without details. As of February 2012, there are 218 centers,
and new centers can apply using Form I-924, Application for
Regional Center Under the Immigrant Investor Pilot Program, for a
fee of $6,230. The states with the highest numbers of Regional
Centers are California (49), Florida (22), and Washington (11).
Visa Description
USCIS administers the Immigrant Investor Program, also known
as “EB-5,” created by Congress in 1990 to stimulate the U.S. econ-
omy through job creation and capital investment by foreign
investors. Under a pilot immigration program first enacted in 1992
and regularly reauthorized since, certain EB-5 visas also are set
aside for investors in Regional Centers designated by USCIS based
on proposals for promoting economic growth.
All EB-5 investors must invest in a new commercial enterprise,
which is a commercial enterprise:
• Established after Nov. 29, 1990, or
• Established on or before Nov. 29, 1990, that is:
1. Purchased and the existing business is restructured or
reorganized in such a way that a new commercial enterprise results,
or
2. Expanded through the investment so that a 40-percent
increase in the net worth or number of employees occurs
Commercial enterprise means any for-profit activity formed for
the ongoing conduct of lawful business including, but not limited to:
• A sole proprietorship
• Partnership (whether limited or general)
• Holding company
• Joint venture
• Corporation
• Business trust or other entity, which may be publicly or pri-
vately owned
• Create or preserve at least 10 full-time jobs for qualifying
U.S. workers within two years (or under certain circumstances,
within a reasonable time after the two-year period) of the immigrant
investor’s admission to the United States as a Conditional
Permanent Resident.
• Create or preserve either direct or indirect jobs:
• Direct jobs are actual identifiable jobs for qualified employ-
ees located within the commercial enterprise into which the EB-5
investor has directly invested his or her capital.
• Indirect jobs are those jobs shown to have been created col-
laterally or as a result of capital invested in a commercial enterprise
affiliated with a regional center by an EB-5 investor. A foreign
investor may only use the indirect job calculation if affiliated with a
regional center.
Note: Investment capital cannot be borrowed.
These are five companies that will be presenting business oppor-
tunities which could be EB5 candidates.
Total Resources International, Inc.
George Rivera, CEO - Walnut, California
www.totalresourcesintl.com
Total Resources International (TRI) is an $11 million annual rev-
enue company growing to $20,000,000 in the next three years. This
20-year-old wholesale packing, distribution and light manufacturing
firm serves as the leading provider of OSHA/ISO packaged first aid
kits in America. The company is seeking $5,000,000 in new capital
and will be hiring up to 120 new employees. The company also
recently (2011) launched a new subsidiary company called MJ8 to
sell on manufacturer pricing to the continued on page 46
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public expecting to sell to 100,000
customers per year online.
SideSkills, Inc.
Ryan McKenzie, CEO - Redondo Beach, California
www.sideskills.com
Reliable, efficient and cost effective way to work, hire and col-
laborate, making it one of the fastest growing social networks in the
world. Sideskills is an efficient blend of employment/career net-
working and eCommerce that allows employers and job seekers
alike to connect within the cloud. Rasing $2,500,000 and hiring 50
new employees.
iTRAC Sales Systems, Inc.
Stephen Gregg, CEO - Lake Forest, California
www.itracresults.com
iTRAC Sales Systems is the only daily activity tracking system
of its type in the direct sales industry. iTRAC will become known as
the industry standard for Daily Activity Tracking™ (D.A.T.)™ by
consistent branding and being the first company to implement a
D.A.T. system in the industry of direct sales. iTRAC is rasing $5
million and officially launches May 31st with 300 network market-
ing companies and Fortune 500 companies. Up to 100 jobs will be
created (direct sales, training and others in California).
Active Sports Holdings, LLC
Bob Dickie, CEO – San Marcos, California
www.snowflex.com
Year-Round Winter Extreme Winter Sports Park facility. Active
Sports Holdings owns the TRA - Territorial Rights Agreement with
Snowflex & Briton Engineering. They are developing a 68 acre
facility in San Marcos, CA. Hiring more than 200 people. Currently
seeking $10,000,000.
Footcandle Studios
Cameron Romero, CEO - Santa continued on page 39
EB-5 Visa...
continued from pg. 44
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E X E C U T I V E  T I M E  O U T  
A Slice of Heaven Awaits in Ireland
(Part I of II)
By Daniel P. McKernan 
When on Earth be sure to
take a time out to visit Heaven.
A precious slice of it is found on
the west coast of Ireland in
County Clare. It’s a portion of
the Emerald Isle that offers glo-
rious shades of green that weave
in and out of farmlands and
rolling hills, all besieged by
stacks upon stacks of medieval
stones. The geographic outlay is
diverse from layers of lush veg-
etation to limestone formations
in the ancient Burren to deep
and mysterious caves found in
Doolin and Ballyvaughan. The
vast Atlantic Ocean molds the
area with miles upon miles of
deep blue beauty. Towering
cliffs protect the coastline,
including the famous Cliffs of
Moher, with a magnificent
stature that is known to drop the
jaws of those who witness this
natural wonder up close. 
What really puts County
Clare in a state of grace, howev-
er, is the hospitality of its peo-
ple. It’s a place where each and
every greeting is sincere and
warm. The locals have an innate
willingness to comfort and cher-
ish their guests from around the
world. It’s a place where wel-
come signs above doorways are
powered by the hearts of its peo-
ple. One can walk into any pub
at any given time and seamless-
ly blend into its spirited environ-
ment, share a pint of Guinness
with the locals, and join in the
camaraderie and storytelling.
The County Clare region is like
a mother’s hug, warm and
always inviting. 
Cullinan’s Seafood
Restaurant and Guest House in
Doolin, County Clare is the epit-
ome of Irish hospitality. Host
Carol Cullinan is the absolute
queen of comfort. She gracious-
ly rolls out the welcome mat for
each and every one of her guests
as if they were her family.   
Cullinan’s Seafood
Restaurant and Guesthouse pro-
vide accommodations with
modern amenities that carry a
classy tone throughout, from
spacious and well-dressed guest
rooms to an intimate dining
area. The ambiance reflects the
soul of Ireland…refreshing,
cozy and lovely. 
The dining room is the per-
fect fit for a romantic couple,
yet roomy enough for a small
group. Vertical windows are
etched along the perimeter of
the room to display the beautiful
flowing Ailee River just steps
from the property. Cullinan’s is
a culinary treat serving excep-
tional seafood and Irish fare.
Host and Master Chef James
Cullinan, with 21 years experi-
ence in the kitchen (18 at the
same location), prepares gour-
met dishes with a passion for
quality and taste. He uses local-
ly caught seafood and garden-
fresh produce. 
For starters try the Tian of
Crab, layered with baby cherry
tomato confit and ruby Swiss
chard, dressed with arugula,
pimento and fennel. Selections
from the main course make it a
difficult task to choose from
considering everything on the
menu tantalizes with mouthwa-
tering choices such as the Prime
Fillet of Irish Angus Beef,
Plump Pan-Seared Scallops,
Marinated Rack of Lamb, or
Baked Halibut with herb crum-
ble topping. For a real treat try
the Roast Monkfish Tail with a
tapenade filling, set on plum
tomato, bacon and chilli com-
pote, completed with a smoked
haddock infused vin blanc. It
has a wee bit of a peppery bite
with sweetness and savory dili-
gently blended together to give
the entire palette a delightful
experience. For dessert the
Grand Marnier Torte with
chocolate crust and spiced cran-
berries comes highly recom-
mended. 
Guests are advised to make
dinner reservations prior to
arrival date. The restaurant
serves dinner from April to
October. Overnight guests are
treated every morning with a
complimentary choice of tradi-
tional Irish breakfast or a seafar-
er’s breakfast with smoked
salmon or grilled fresh fish. To
learn more or to book reserva-
tions visit www.cullinans-
doolin.com.   
Traditional Irish music
thrives in County Clare, the
most notable spot is Doolin,
where jigs and reels flow from
local pubs every night from
March to October. Gus
O’Connor’s Pub and
McDermott’s Pub are iconic
music venues to County Clare as
The Wiskey-A-Go-Go and
Troubadour are to Los Angeles.
Anyone with Irish blood, even if
it’s just a wee bit, should experi-
ence the cultural blitz of talented
musicians that gather together
for a session of good solid craic
(fun and enjoyment).
Throughout the pub notice toes
and heels bounce up and down
to the beat of the music.
Everyone in the pub tends to
sing along (even if they don’t
know the lyrics), and some even
join the musicians as “sit-in”
guests, which make the craic
County Clare, Emerald Isle
continued on page 38
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